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Logotype elements

LOGOTYPE

The color version of the logotype should
be used in priority.
It must be used on a white or a very light

background only.

The colors and specific design
of the logotype are invariable and should
never be modified.

1 DESIGN ELEMENTS

Yellow

CMYK
C0O-M20-Y100-KO
PANTONE"

16 C

RAL
RAL1023

Jisover

RGB
R255-G206-BO

HEXADECIMAL
#FFCEOO

SAINT-GOBAIN

Black

CMYK
CO-MO-Y0-K100
PANTONE®

Black C

RAL
RAL9005

RGB
RO-GO-BO
HEXADECIMAL
#000000
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Logotype elements

PROTECTION AREA

In order to ensure the integrity of the brand,
no graphic or text elements should overlap
the protection area.

This area equals 1.2 x the height
of the Saint-Gobain endorsement, as defined
in the diagram.

71.2)(0

71.2><O

1.2x 0

1 DESIGN ELEMENTS

MINIMUM SIZE

The minimum height of the logotype is 6 mm

so that Saint-Gobain remains legible.

For digital communication, the minimum

height is 25 pixels.

__SAINT-GOBAIN. —

Endorsement

Apply the same method to all brands
using the Saint-Gobain logotype font.

This method, simple and effective, respects

the visual style of each brand while

promoting a “family
the different brands.

spirit” between

Graphic guidelines

5



Logotype elements

LOGOTYPE VERSIONS

Full-color version

The Isover logotype is black and yellow (1).
This is the main version of the logotype
and it must be used in priority.

Single-color version

The single-color version can be only used when
the full color version cannot be used, for technical
reasons or special applications: on steel, glass,
engraved, one-color printing...

There are three monochrome versions: white (2),
black (3) and yellow (4).

Color logotype, can be used in the iconic shape. It
is imperative to respect a protection area.

~ JIsover

SAINT-GOBAIN:

3x0
| |
| [
Sy \
|
—| 4
I
|
|

3xO

—

|
|
|
=
»
|
3x 0

1 DESIGN ELEMENTS

Jisover

SAINT-GOBAIN

Qlisover

Examples

SAINT-GOBAIN

SOVGI'

SAINT-GOBAIN

1

Qlisover

SAINT-GOBAIN

Qlisover

SAINT-GOBAIN

leover

SAlNT-GOBAI N

Graphic guidelines
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Don’ts

LOGOTYPE

The following are examples of instances
when our graphic standards have not been
followed.

These examples are not exhaustive.

SAINT-GOBAIN

Do not distort proportions

Jisover

INT-GOBAIN

Do not change the proportions
of the endorsement

1 DESIGN ELEMENTS

JISOVER

SAINT-GOBAIN

Do not change the typeface

® |sover

SAINT-GOBAIN

Do not change the colors
of the symbol

Qlispver

SAINT-GOBAIN

Do not change the color
of the logotype

Do not use the full color version of
the logotype on colored background

Do not use the full color version
of the logotype on dark photo
backgrounds

Do not use the white version of
the logotype on light backgrounds

Graphic guidelines 7



Logotype elements

SYMBOL

You can use the symbol only on specific
applications:

* brochure edge

« favicon

* app icon

* tee-shirt

The symbol cannot be used alone, always
use with the Isover name or logotype nearby
on the application.

Examples
P Solutions d'isolation thermic ar
V]
& c isover.fr
x
o
o
o
o Jisover
2 ' uuuuuuuu
5
@

Isover

1 DESIGN ELEMENTS

The symbol may be used in outline only,
sparingly, and played with as an illustrative

element of the background.

Examples

Namusam, non experum re
quissinum illaccupta conse ¢
ipiendignis sunt dolupti nus
se solenime seni santis aut q
esciae pro ium gue ma si con
nos non pa dolesti beribus(

ontaesta incid maio velleni

1. CHAFTER TITI
Z. CHAFTER TITI
3. CHAPTER TITI
4 CHAPTER TITI

Graphic guidelines 8



Don’ts

SYMBOL

Do not use the symbol as bullet
points

er

SAINT-GOBAIN

Do not change the proportions
of the symbol

I ettomel

Do not write next to the symbol

1 DESIGN ELEMENTS

2 9

Do not write anything in the symbol

@ I

Do not use a visual in the symbol

Do not change the colors of symbol

Do not change the spacing between
the 2 shapes of the symbol

Graphic guidelines
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Color palette

PRIMARY COLORS

The main colors are yellow and green.

CMYK
C0O-M20-Y100-KO

PANTONE®

e C

RGB
R255-G206-B0O
HEXADECIMAL
#FFCEOO

RAL

RAL1023

SECONDARY COLORS

CMYK
C50-M0-Y100-K10

PANTONE®
2301C

RGB
R143-G173-B21
HEXADECIMAL
#8FAD15

RAL

RAL 6018

For Technical Insulation the primary color is blue
instead of green (see examples on page 48).

CMYK RGB
C100-M80-Y10-KO R23-G66-B140
PANTONE® HEXADECIMAL
7687 C #17428C

RAL

5002

1 DESIGN ELEMENTS

Complementary colors should be used
sparingly, for example on the inside pages
of document.

White is a key color of the brand’s
visual territory. It is used as background,

in the identity form and for titles

on a colored background.

CMYK
C80-M25-YO-KO
PANTONE"

2925 C

RGB
RO-G173-B225
HEXADECIMAL
#0OOADE1

CMYK
C0O-M90-YO-KO
PANTONE®

219 C

RGB
R230-G50-B140

HEXADECIMAL
#E6328C

CMYK
C0O-M100-Y70-KO

PANTONE®

186 C

RGB
R237-G5-B48

HEXADECIMAL
#EDO530

CMYK
C0O-M70-Y100-KO
PANTONE"

166 C

RGB
R255-G120-BO

HEXADECIMAL
#FF7800

CMYK
C0-M10-Y10-K75
PANTONE"

405 C

RGB
R98-G92-B89
HEXADECIMAL
#625C59

A transparency can be applied. They can
be used to highlight a text, for backgrounds
and color blocks on interior pages.

Graphic guidelines 10



Typefaces

PRINTED MATERIALS

The Gotham typeface is used on all Isover’s
communications, except on stationery
and digital.

Caveat is used sparingly, always in upper
and lower case: for subtitles or to highlight
certain texts.

The Gotham typeface is protected by
copyrights.

The name Isover is always written
upper and lower case: Isover.

Isover can be written in capital letters
only when the whole text is already
in capital letters: LOREM ISOVER
DOLOR AMET.

Product names should preferably be

in Gotham Rounded Bold on packaging
and Gotham Rounded Medium

on publications.

In the body of the text, they should be
in the same font as the text block.

1 DESIGN ELEMENTS

MAIN TYPOGRAPHY: TITLES AND BODY TEXT

Gotham Thin

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIUKLMNOPQRSTUVWXYZ

Gotham Book

abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Gotham Medium

abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Gotham Bold

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Gotham Black

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Gotham is a commercial font, which means that it requires a
licence to be used in commercial projects. Your communications
agency can purchase a licence and download it on this website:
https://www.typography.com/fonts/gotham/styles

For your project developed in-house, contact the Brands

& Communication team to benefit from the Saint-Gobain licence.

SUBSIDIARY TYPEFACE

Caveat Regular
abedefghijklmnopqrstuvwxyz
ABCDEFGHIIKIMNOPARSTUVWXYZ

Caveat Bold
abedefghijklmnopqrstuvwxyz
ABCDEFGRIJKIMNOPRRS TWWX YZ

Caveat is a copyright-free (royalty-free) typography.
You can download it on this website:
https://fonts.google.com/specimen/Caveat

PRODUCT NAMES

Gotham Rounded Medium

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Gotham Rounded Bold

abcdefghijkimnopagrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Graphic guidelines M



Typefaces

WEB & APP

Ubuntu and Roboto typefaces must be used
for digital such as websites and apps.

STATIONERY

Arial is a common font for all operating
systems. It allows for easy exchange within
the Group of all office and/or editable
documents.

1 DESIGN ELEMENTS

WEB & APP

Ubuntu Regular

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Ubuntu Medium

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Ubuntu Bold

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Roboto Light

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Roboto Regular

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Roboto Bold

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

0

STATIONERY

Arial Regular

abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Arial Bold

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Ubuntu is a copyright-free (royalty-free) typography.
You can download it on this website:
https://fonts.google.com/specimen/Ubuntu

Roboto is a copyright-free (royalty-free) typography.
You can download it on this website:
https://fonts.google.com/specimen/Roboto

Arial is a pre-loaded typography on your Saint-Gobain desktop.
You do not need to download it.

Graphic guidelines 12



Typefaces

APPLICATIONS

Our 6 different typefaces
are exclusively matched
to different media.

Please refer to this table
to help you with designing

your communication INTERNAL/ EXHIBITION SOCIAL MEDIA ONLINE OFFICE PRESS NON-MEDIA VIDEO
resources EXTERNAL STANDS, PULL-UP POSTS/VIDEOS Website, APPLICATIONS | ADVERTISING DIGITAL Advertising,
Print and posters. BANNERS, SIGNAGE (text for images, newsletter, app, Word, ADVERTISING social media,
& PROMOTIONAL ITEMS banners, gifs etc. PowerPoint, (text for images, corporate
and videos). Excel, etc. banners, gifs videos and ad.
and videos). campaigns.
GOTHAM \/ \/ \/ X X \/ \/ \/
GOTHAM « « J J « «
ROUNDED x x
c at SUBTITLES AND SUBTITLES AND SUBTITLES AND X X SUBTITLESAND | SUBTITLESAND | SUBTITLES AND
AVE. HIGHLIGHT NOTES HIGHLIGHT NOTES HIGHLIGHT NOTES HIGHLIGHT NOTES | HIGHLIGHT NOTES | HIGHLIGHT NOTES
UBUNTU X X X v X X X X
ROBOTO X X X v X X X X
ARIAL X X X X v X X X

1 DESIGN ELEMENTS

{5 Graphic guidelines 13



Pictograms

Pictograms are used on packaging Examples
or communication tools.

Pictograms are available in one and two color
version.

They can be declined in any color
of the palette to suit your supports.

Pictograms can be used with or without

a text. Text must be written in Gotham
Narrow Bold, upper case letters. l

Gotham Narrow Bold INDUSTRY

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

The Brands & Communication team is

in charge of creating new pictograms l‘]]]].
making them available for all countries.

INDUSTRY

1 DESIGN ELEMENTS

1 color

A2

)

MARINE
& OFFSHORE

@)

RECYCLED
GLASS

S

THERMAL
INSULATION

O

WATER
RESISTANCE

2 colors

A2

e

MARINE
& OFFSHORE

@)

RECYCLED
GLASS

S

THERMAL
INSULATION

O

WATER
RESISTANCE

Graphic guidelines
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Documentation Library @

Icons

Here you’ll find some examples
of PowerPoint icons.

They can be used in a colored version or
in their white version, on a colored sticker.

Q Q w

1 DESIGN ELEMENTS Graphic guidelines 15
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Iconic shape

The iconic shape is a strong element

of the brand’s visual territory. It can be used
as a solid color block or an outline frame

to contain text or a photograph, with

or without shadow.

Here are some possible uses:

Text + image

Text + image (shifted)

Isocoton®

Aqui sero tem aut quibus doles
SUSTAINABILITY

We commit to care about people
by making installation and indoor
environments more comfortable
and safer, and to care for the
planet by reducing buildings’
environmental impacts

1 DESIGN ELEMENTS

Image + shadow

Image

Text bloc

In winter,

do not allow

heat fo eccape

HENIHILLAB INVEL INTO ID
QUAECES DOLORUM VOLORIT

Atemporat optas illisti occus
eritatet assequam autati oditium,
officias es se idigenimet ra

dolor ma que nis aut acest fugia
voloruptas adi cullabo. Porerem
sani con restem a con re est eturi
tem rem laut et ates estiusdant
laborerit quo culla non parum
cone odis am faccum nonsed
quo quis eic tenda sequi rest,
offic temodita vide solor. incid ut

undant.

Text bloc outline

Graphic guidelines
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Photography

Dynamic lay-outs and bright colors create
a coherent framework and help to shape
a consistent visual style for Isover.

Images should include people whenever
possible.

1. CONFIDENT

1 DESIGN ELEMENTS

Focus on faces and hand are used to express
our promise of customer proximity and our
caring approach.

A quiet area in the image adds breathing
space and allows for legible text.

These 3 pillars guide you in your search
and choice of iconography.

They are based on the new tone of voice
and brand platform.

3. SIMPLE

Access the full icono charter: Iconographic guidelines @

Graphic guidelines 17
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Photography

1. CONFIDENT

Isover is the hidden hero of our living spaces
and this quiet but powerful confidence
shines through in our iconography.

We’re truly proud of our long experience
and trusted reputation for high quality
which comes through in the dignity

and posture of the brand imagery.

This confidence translates into our visuals:

e Portraits should convey a sense of positive
power with a nearly “heroic” posture

* Visuals conveying installation or handling
of the product should convey a sense
of dynamism and expertise

1 DESIGN ELEMENTS

Graphic guidelines
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Photography

2. CLOSE

While we are technical experts, strong
and supportive relationships are what set
Isover apart. Our partners count on us
to help them succeed and together, we do

our best to improve people’s quality of life.

Close relationships and a deep sense

of caring are infused in our iconography
to create a feeling of familiarity, warmth
and accessibility.

This closeness translates into our visuals:

* Visuals with warm tones and lights, high
contrast

* Indoor visuals must convey a cozy,
warm atmosphere

* Focus on hands, close up and tight
shots and used to express the promise
of customer proximity and a caring
approach

* Avoid using very distant or wide shots
to be as close to people as possible

1 DESIGN ELEMENTS

Graphic guidelines
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Photography

3. SIMPLE

We value clarity above all and we are
grounded in real, everyday life. While
the workings of our business is complex,
the benefits we offer to professionals
and homeowners are simple, and our
iconography reflects that. We strip away
the extra and focus on what’s essential.

This simplicty translates into our visuals:

* Visuals should have simple composition
and one action depicted at a time

* Any viewpoint must be clear
and immediately understandable.
The surroundings must enable our
customers to grasp the message without
crowding with multiple notions

* Simple images can also create a strong
impact, allowing people to focus on
the main message

1 DESIGN ELEMENTS

Graphic guidelines
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Market Mission Usage

“We care about building better for people
and the planet by offering solutions that
deliver performance and sustainability

to drive the transformation

of the construction market”.

The market mission for construction brands
nourish the Saint-Gobain vision: To be

the worldwide leader in light and sustainable
construction.

In the iconic shape

1 DESIGN ELEMENTS

It is not a slogan or a brand signature.

It must be always associated to the Isover
brand: “Isover cares about building better for
people and the planet by offering insulation
solutions for buildings and equipment that
deliver sustainability and performance”.

As a title

Isover cares about building better
for people and the planet by offering
solutions that deliver sustainability
and performance.

Aximo modis voluptur sit reperibeaque alitatem
dolupta tureperiatem si cus por molent et aut
dolo dolorem ium.estotat hiliquaspis dolupta tatur,
ipsam hil inusa.quiae. Itaspero ipicimet. Atis nus
delignimus. Ment litibus vollicide coreperibus qui
omni consed ex exces esed quaspe volupta volut
dem niet a corem fugit a este as magnatempedi
as doloreium ni dolorepedis miliam fugitis aut
voloratist, sinvercipis et harumquam faccusa
ntorporesedi odis minctinctium volessit dolupta.

Some examples of usage:
¢ In the iconic shape

* As a title

e Inside a paragraph

Inside a paragraph

Consedi dit, inimagnate milis nihilluptias ut qui
dipid quiam ut aut qui bero dolenda ndicia quate
net dolupta tionsequis dolupta turent doluptur.

Isover cares about building better for people and
the planet by offering insulation solutions for
buildings and equipment that deliver sustainability
and performance.

Ment litibus vollicide coreperibus qui omni consed
ex exces esed quaspe volupta volut dem niet a
corem fugit a este as magnatempedi as doloreium
ni  dolorepedis miliam fugitis aut voloratist,
sinvercipis et harumquam faccusa ntorporesedi
odis minctinctium volessit dolupta.

Graphic guidelines
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Saint-Gobain logotype

PRINCIPLES

Saint-Gobain logotype is used in all
communications together with the Isover
logotype.

The logotype consists of “Saint-Gobain”

and the skyline. Do not change the composition,
alter the colors in any way, or change

our purpose-designed typeface.

On light backgrounds (1) or light pictures,
the Saint-Gobain logotype is used in color.

On dark backgrounds (2) or dark pictures, in order
not to interrupt the reading, the Saint-Gobain
logotype must be used in white.

PROTECTION AREA

An area equivalent to the letter «O» in
the Saint-Gobain name determines the logotype’s
protective space.

MINIMUM SIZE

The Saint-Gobain logotype must never be used

in a size that would make it difficult to read or
identify. A minimum size for use has been defined
at 10 mm wide.

For digital use, the minimum size is 100 pixels.

1 DESIGN ELEMENTS

e (N

SAINT-GOBAIN

SAINT-GOBAIN

SAINT-GOBAIN

10 mm

Documentation Library @

Graphic guidelines
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” STATIONERY

AND OFFICE
DOCUMENTS




Business cards

Isover logotype centred at the top.

The Saint-Gobain logotype is positioned
in the bottom right corner of the document.

All texts are 100% black.

Business card - 85 x 55 mm

l 5 1 28 mm
3 ,
SAINT-GOBAIN

18
T First and last nameso

Job title or position 9

00 Street Namee

City « Country

Tel.: +00(0) 000 000 000

Mobile: 00 000 000 000

email: firstname.lasthame@saint-gobain.co
— www.website.com SAINT-GOBAIN
5

16 max >

Dimensions are in millimeters

2 STATIONERY AND OFFICE DOCUMENTS

Business card large format - 130 x 85 mm
28 mm

Jisover

18 SAINT-GOBAIN

First and last name50
Job title or positione

00 Street Namee

City « Country

Tel.: +00(0) 000 000 000

Mobile: 00 000 000 000

email: firstname.lastname@saint-gobain.com
www.website.com

||

o First and last names

Gotham Medium
8-point font

e Job title or position

Gotham Book
6-point font
8-point line spacing

Documentation Library @

SAINT-GOBAIN

—.

18 3

9 Contact details

Gotham Book
6-point font
8-point line spacing

Graphic guidelines 24
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Letterheads

A4 FORMAT

The letterhead is an official document.

As such, the Saint-Gobain logotype appears
in the footer.

The Isover logotype appears in the header.
All texts are 100% black.

o Office texts

Arial Regular
N-point font
12-point line spacing

@ Company name

Arial Bold all caps
7-point font
9-point line spacing

9 Address
Legal informations

Arial Regular
7-point font
9-point line spacing

Dimensions are in millimeters

2 STATIONERY AND OFFICE DOCUMENTS

Letterhead A4 format - 210 x 297 mm

‘Jisover

SAINT-GOBAIN

Company name
First and last names
Job title or position

Street address
City a stal code

Date

l

Dear Sir,

Ma qui quiaerum sed minvel ilibus doluptam nobit, que magnatur aut moles rerrovid maxi-
mendes et, ute quias endae pariore rnatemo digeni acearum atiis expliquo oditiam autatur:
acil magnim faccum alit molupta temquae porpore nimin conecae praesti debit, ut ellorectu-
sam hicia voluptati is si aliquatur sinti aut doloriorepta seriam au arum voluptasiti officimin:
nonsequunt, quunt, simus sa quo beratectur. “

Nem. Rum expla denis maiorep udissecatiae nonsentorrum qui des audit, volorepedis nullup-
tis dic tessequam que ea evel et quo blacea velland untius et etum lit aligeni stisquis intiisq;
uiaerum harchillam et, toriasiti dipsum landelist, omni demperaturi odignima porunto tasperum:
aut aut fugiate prem. Itat.

Magnatur atias eos auditat iorerumquid mo mil ium ad quae pellor apeliquam, quiaese quatq
Vvoluptatem quam nonestius dolupta nobis aut volorestrum fugit que etur rae sam, accum ilis:
quam assi nis ullitis a venis sapedionsent voluptatquo quisque niam, sunti dolesto to in nistrum,:
tet aut et inulpari iur, que odit es adio omnimusandi dolupta spiendi officient faces reici corpor:
aut fugitiunti num qui cum ipsae. Sequatur? Quidis distotatqui que perchil ipidebitis et exernam:
doluptaquate quiam inturem earit que escil magnien tiaspie ndipsapic temquo od ulparumque:
veligentiust eatus, cus, volores deliquat aute moles mi, odit, sime aut lat.

Officiatur? Totassimus as exerunt oribea quis aciaeperum, velit ut volor adit, que eseque nulla-
bor reicae estiis a am fuga. Nemolupienda pre, aut et quuntio to ipsant ratiis aut oditld eossed:
qui beatiatur, commo que vel eum nulpa et aspitatem fugia dolenienis exerchiciuri blamusc ip-
sapie nihiliant poremperro con prat ist essum quuntur, offictas dia voluptam ni quossequo omni
aperaes andundam re nonecto taquis dolorio. Nem doluptatem faccate nimosanto voluptas ma:
cusda sequi rerior aut estor aut laut dolupta volum velluptias eariani squam, quod qui re ius:
eat expe nem quam rerfere henditibust laborro consequia ipiciam qui coreperum et moluptat
harcias comnimus, quam doluptis sime dolor re, am ratas a que di ipsa evento volenimodi quid:
Lor sum faccaborem quos expelle cuscien daerfere inciam ea que antus, qui invel il incit:
uistiostibus eius natiumqui dolorerum volenie nihit, ipis sit int ommo volor molorepero eariti
andi voluptas exp , si officiis vellabo. ltatus eatincto to doluptaquat que:
Ciis mosandit autem asiti dolorio intis et accum que sinventiure, nonseru ptatur, quiassite pa:
il int venesci delesenim erit aceati ipsum unt utest pa essitias a est, ea quas volut earistiatem’
elique labor am repuditi nis debit ute niam dus ipsa dunt, aut alitiorum inimus.
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Following sheet - 210 x 297 mm

7
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;disover.

Ma qui quiaerum sed minvel ilibus doluptam nobit, que magnatur aut moles rerrovid maxi-
mendes et, ute quias endae pariore matemo digeni acearum atis expliquo oditiam autatur
acil magnim faccum alit molupta temquae porpore nimin conecae praesti debit, ut ellorectu-
sam hicia voluptati is si aliquatur sinti aut doloriorepta seriam aut ulparum voluptasiti officimin
nonsequunt, quunt, simus sa quo beratectur.

Nem. Rum expla denis maiorep udissecatiae nonsentorrum qui des audit, volorepedis nullup-
tis dic tessequam que ea evel et quo blacea velland untius et etum it aiigeni stisquis intiisq
uiaerum harchillam et, toriasitidipsum landelist, omni demperaturi odignima porunto tasperum
aut aut fugiate prem. ltat

Magnatur atias eos auditat iorerumauid mo mil ium ad quae pellor apeliquam, quiaese quatqui
voluptatem quam nonestius dolupta nobis aut volorestrum fugit que etur rae sam, accum
ilis quam assi nis ullitis a venis sapedionsent voluptatquo quisque niam, sunti dolesto to in
nistrum, tet aut et inulpar iur, que odit

corpor aut fugitiunti num qui cum ipsae. Sequatur? Quidis distotatqui que perchil ipidebitis et
exernam doluptaquate quiam inturem earit que escil magnien tiaspie ndipsapic temauo od. De
con parum volo et doluptio ipsam quae pos eum facerum inis que maiorerum laborum quiatur
ape modiosapient aut quiam rae pos arum et voluptam, cus explit maio et ea verit enducia

epreseque mi, que nim auditas dus seceprepel il et, nis a et quia consed quam qui odianda
eptatiur, que nossinus modigente laborate pliquo quiat labo. Poresequo et, commoss equunti

nos estem nimpe archit exceped quos experspere, exeratent.

Dh—

First and last Name
Job title
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Letterheads

Letterhead U.S. format - 8.5 x 11”
U.S. FORMAT

The letterhead is an official document. 027"

As such, the Saint-Gobain logotype appears ; JISOVGf
in the footer. SANT-GOBAIN

The Isover logotype appears in the header.
All texts are 100% black. Company name

First a t names
Job titl osition
Street address

City and postal code

| 1.81" \

Date

Dear Sir,

Ma qui quiaerum sed minvel ilibus doluptam nobit, que magnatur aut moles rerrovid maximendes
et, ute quias endae pariore rnatemo digeni acearum atiis expliquo oditiam autatur acil magnim
faccum alit molupta temquae porpore nimin conecae praesti debit, ut ellorectusam hicia voluptati
is si aliquatur sinti aut doloriorepta seriam aut ulparum voluptasiti officimin nonsequunt, quunt;
simus sa quo beratectur.

o Office texts Nem. Rum expla denis maiorep i qui udit, pedis nulluptis
dic tessequam que ea evel et quo blacea velland untius et etum i ni stisquis intiisq uiaerum
H harchillam et, toriasiti dipsum landelist, omni demperaturi odignima porunto tasperum aut aut

Arial Regular fugiate prem. Itat.

TI po' nt font Magnatur atias eos auditat iorerumquid mo mil ium ad quae pellor apeliquam, quiaese quatqui

- 1 i i voluptatem quam nonestius dolupta nobis aut volorestrum fugit que etur rae sam, accum ilis

12 pOInt Ilne SpaCIng quam assi nis ullitis a venis sapedionsent voluptatquo quisque niam, sunti dolesto to in nistrum;

tet aut et inulpari iur, que odit es adio omnimusandi dolupta spiendi officient faces reici corpor

aut fugitiunti num qui cum ipsae. Sequatur? Quidis distotatqui que perchil ipidebitis et exernam

9 Company name doluptaquate quiam inturem earit que escil magnien tiaspie ndipsapic temquo od ulparumque
Vveligentiust eatus, cus, volores deliquat aute moles mi, odit, sime aut lat.

Al’lal BO | d a I | ca pS Officiatur? Totassimus as exerunt oribea quis aciaeperum, velit ut volor adit, que eseque nullabor
7—D0i nt font reicae estiis a am fuga. Nemolupienda pre, aut et quuntio to ipsant ratiis aut oditld eossed qui

beatiatur, commo que vel eum nulpa et i fugia dolenieni: iciuri blamusc ipsapie
9_ pO | nt | ine Spac | ng nihiliant poremperro con prat ist essum quuntur, offictas dia voluptam ni quossequo omni aperaes

andundam re nonecto taquis dolorio. Nem doluptatem faccate nimosanto voluptas ma cusda se-
qui rerior aut estor aut laut dolupta volum velluptias eariani squam, quod qui re ius eat expe nem

quam rerfere henditibust laborro consequia ipiciam qui coreperum et moluptat harcias comnimus;
9 Add ress guam doluptis sime dolor re, am ratas a que di ipsa evento volenimodi quid repuditi nis debit ute:
. . niam dus ipsa dunt, aut alitiorum inimus nis repe nonsequ idellab orenimus id molorum fugit, nient

Legal informations qui odipsum dollab idunt omni voluptat officti berest aut quo exceaquia peles volorese.

Arial Regular

7-point font

9-point line spacing
sﬂmm 9

B ’ngﬂm;nmmllnr\x e

027" __

0.8"
Dimensions are in inches

2 STATIONERY AND OFFICE DOCUMENTS

Following sheet U.S. format - 8.5 x 117
0.27"

v

:Jisover

Ma qui quiaerum sed minvel iibus doluptam nobit, que magnatur aut moles rerrovid maximendes
et, ute quias endae pariore matemo digeni acearum atiis expliquo oditiam autatur acil magnim
faccum alit molupta temquae porpore nimin conecae praesti debit, ut ellorectusam hicia voluptati
is si aliquatur sinti aut doloriorepta seriam aut ulparum voluptasiti officimin nonsequunt, quunt,
simus sa quo beratectur.

Nem. Rum expla denis maiorep udissecatiae nonsentorrum qui des audi, volorepedis nulluptis
dic tessequam que ea evel et quo blacea velland untius et etum lit aligeni stisquis intiisq uiaerum
harchillam e, toriasiti dipsum landelist, omni demperaturi odignima porunto tasperum aut aut
fugiate prem. lat.

Magnatur atias eos auditat iorerumquid mo mil ium ad quae pellor apeliquam, quiaese quatqui
voluptatem quam nonestius dolupta nobis aut volorestrum fugit que etur rae sam, accum ilis

uam assi nis ults a venis sapedionsent voluptatquo quisque niam, sunti dolesto to in istrum,
tet aut et inulpari iur, que odit es adio omnimusandi dolupta spiendi officent faces reici corpor
aut fugitiunti num qui cum ipsae. Sequatur? Quidis distotatqui que perchil ipidebitis et exernam
doluptaquate quiam inturem earit que escil magnien tiaspie ndipsapic temquo od. De con parum
Volo et doluptio ipsam quae pos eum facerum inis que maiorerum laborum quiatur ape modiosa-
pient aut quiam rae pos arum et voluptam, cus explit maio et ea verit enducia epreseque i, que
nim audilas dus seceprepel il et, nis a et quia consed quam qui odianda eptatiur, ue nossinus
modigente Iaborate pliauo quiat labo. Poresequo et, commoss equunti nos estem nimpe archit
exceped quos experspere, exeratent.

Dp—

First and last Name
job title
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0.8"
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Letterheads

LETTERHEAD WITH ADDRESS

The logotype is always centred at the top
of the letterhead.

Address and contact information:

The address and contact information

can either be placed on the right or left

of the page, depending on which envelope
is used.

2 STATIONERY AND OFFICE DOCUMENTS

86

Jisover

SAINT-GOBAIN

46

Company name
First and last names
Job title or position
Street address

City and postal code

A4 format - 210 x 297 mm. Dimensions are in millimeters

|
1.9" SAINT-GOBAIN
/ N
‘Company name
First and last names
Job title or position
Street address
City and postal code
. /

Letterhead U.S. format - 8.5” x 11”. Dimensions are in inches
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Envelopes
FRENCH FORMAT 225 x 160 mm envelope
Place the Isover logotype at the top left 35

‘10]&

on the front of envelope.

Put the contact details on the flap (on :
the back of the envelope when sealed). Jisover

o

10

220 x 110 mm envelope

Jisover

SAINT-GOBAIN

ORGANIZATION
Street « Postal code « City « Country « Phone number « Website o Isover |090type

e Isover contact details
on the flap in black

Dimensions are in millimeters
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Envelopes

324 x 229 mm envelope
‘10 5T mm
0
Jisover
) SAINT-GOBAIN

umber « Website

ORGANIZATION

Street + Postal code + City + Country « Phone ni

o Isover logotype

e Isover contact details
on the flap in black

Dimensions are in millimeters
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Envelopes

U.S. FORMAT 13 x 10” envelope
Place the Isover logotype at the top left 0.4" o
on the front of envelope. . e
. A"
Put the contact details on the flap (on ek JIsover
the back of the envelope when sealed). o sanTcoBAN
9.45 x 4.14” envelope
| 0
0.4"
1.4"
- -
0.4" :
Jisover
(1

ORGANIZATION
Street « Postal code ¢ City » Country « Phone number « Website

o Isover logotype

9 Isover contact details
on the flap in black

Dimensions are in inches
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Meeting minutes and appointment

French A4 format - 210 x 297 mm

The construction of the meeting
minutes and the appointment
announcement is the same

as those of the Group, adapted
to the graphic codes of Isover
(logotype and colors).

FROM
TO
CoPY
DATE

OBJECT

Message

Dimensions are in millimeters

2 STATIONERY AND OFFICE DOCUMENTS

46 mm

Jisover

SAINT-GOBAIN
[Sender]
[Recipient]
[Copy]
[January XX, XXXX]
[Subject of note]
SAINT-GOBAIN:
20 mm

Documentation Library @

46 mm

Jisover

SAINT-GOBAIN:

Date:

COUNTRY / REGION

Department name

APPOINTMENT OF XXXXX XXXXX AS XXXXX XXXXX

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel
illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blan-
dit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

BIOGRAPHY

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat volutpat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel
illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blan-
dit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

SAINT-GOBAIN:

20 mm
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Press Release

The construction of the press releases
is the same as that of the Group’s press
releases, adapted to the graphic codes
of Isover (logotype and colors).

Dimensions are in millimeters

2 STATIONERY AND OFFICE DOCUMENTS

French A4 format - 210 x 297 mm

46 mm

Jisover

January XX, XXXX SAINT-GOBAIN
o} Emquam
L alique plit prat
= = dis diciendit
Lorem ipsum dolor sit amet, ipiscing elit, sed diam nibh

tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wi
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip.

im ad minim veniam, quis

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praes-
ent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tinci-
dunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

This is a paragraph title

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tinci-
dunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel
eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat
nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril
delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tinci-
dunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

This is a paragraph title

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tinci-
dunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel
eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat
nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril
delenit augue duis dolore te feugait nulla facilisi.

SAINT-GOBAIN:

Tour Saint-Gobain + 12 place de s + 92400 Cburbevoie » Francei» Tél. +33 188 54 00 00 » www.saint-gobain.com

20 mm

January XX, XXXX

About Isover

Emaquam eumquibus elia demporem eatus ulibus est que dolupta quaspellis quo maio vitis maios.
est ditatus apites dolectem il mossunt volorit offcit atinvendant voles aditaspel everum id explant
exerferci officiur aut maio molorerum fugit, arcipsandero que et arum cusanis alis que etur
Ibeaquia eium quaspit que maiorer umendeliquid utempor eperum aut voloreicit ius autecto
dolorest, sumquia spicatquam fugit magninillor mi, omnis autemporesti simin esti voluptate conet

Documentation Library @

ium volor sam ulpa volupienem asperum coria dolorep.

Arcipsandero que et arum

lus autecto dolorest,

quia

Omnis autemporesti simin esti voluptate

www.isover.com

Firstnam Lastname
Firstnam Lastname
Firstnam Lastname
Firstnam Lastname

(439000000000
(439000000000
(439000000000
(439000000000

Firstnam Lastname.
Firstnam Lastname.
Firstnam Lastname.
Firstnam Lastname.

Jisover:
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Email signatures

Using information from business cards,

the signature block includes the Isover
logotype, the employee’s first and last names,
job title or position, contact details

and the Saint-Gobain logotype.

Arial typeface should be used on all email
signatures.

@ Name

Arial Bold
N-point font

@ Job title or position
Arial Regular
10-point font

© Infos & Adress

Arial Regular
10-point font

2 STATIONERY AND OFFICE DOCUMENTS

Email signature

First and last names
Job title or position 9

Mob.:+00(0) 000 000 000 €)
Tel.:00 000 000 000
name.name@saint-gobain.com

Jisover

SAINT-GOBAIN

Event email signature

First and last names 00 Street Name
J Isover Job title or position 00000 City = Country
www.website.com
SAINT-GOBAIN Mob.:+00(0) 000 000 000

Tel.:00 000 000 000
name.name@saint-gobain.com

5 Saint-Gobain among
* the world’s top employers
Eoel = for the 8t year running

First and last names 00 Street Name
J Isover Job title or position 00000 City * Country
www.website.com
SAINT-GOBAIN Mob.:+00(0) 000 000 000

Tel.:00 000 000 000
name.name@saint-gobain.com

MEET US AT

SALON

JANUARY 2024
HALL 7

Documentation Library @

00 Street Name e
00000 City * Country

. SAINT-GOBAIN
www.website.com

SAINT-GOBAIN

In your signature, don’t
hesitate to include an
event banner. This will
generate opportunities
related to your
organization or function
(Top Employer Global,
event announcement,
trade show presence
presence at a trade
show, etc.).

SAINT-GOBAIN
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PowerPoint template

Arial typeface should be used on all
PowerPoint presentations for better
computer compatibility.

Jisover

SAINT-GOBAIN

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit sed diam
nonummy nibh euismod tincidunt

_anf W
SAINT-GOBAIN

Jisover

SAINT-GOBAIN

1. CHAPTER TITLE

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit sed diam
nonummy nibh euismod tincidunt

SAINT-GOBAIN

2 STATIONERY AND OFFICE DOCUMENTS

Subtitle

Level 1

1. CHAPTER TITLE
2. CHAPTER TITLE
3. CHAPTER TITLE
4. CHAPTER TITLE

Documentation Library @

Lorem ipsum dolor sit amet, consectetuer adipiscing elit sed diam nonummy nibh
euismod tincidunt. Lorem ipsum dolor sit amet, consectetuer adipiscing elit

© Level 2

Consectetuer adipiscing elit sed diam nonummy nibh euismod tincidunt. Lorem ipsum dolor
sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod

Level 3
S

ipi

ing elit sed diam

y nibh euismod tincidunt. Lorem ipsum dolor sit amet,

91 Titre présentation

elit, sed diam

y nibh euismod

Graphic guidelines
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Front covers

GENERAL DOCUMENTATION

Vertical brochure construction

The graphic system is built around the iconic
shape.

In publications, it is used to contain a visual
or text.

To achieve the desired effect, you can adapt
it and use Isover colors.

We favour the presence of the yellow color in
any asset or application, either in

the background or foreground, in order

to maintain the identity touch of the brand.

The shadow of this iconic shape is a strong
element of Isover’s identity.

Logotypes are proportional to the size
of the document.

For sizes equal or superior to A4

The height of the Isover logotype is 8%
of the smaller side (A). It is always positioned
in the upper left corner of the document.

The Saint-Gobain logotype’s width is 13%
of the smaller side (A). It is always positioned
in the lower right corner of the document.

Titles and subtitles are in Gotham font.

They can either be inside the iconic shape
or outside. If they are placed on the visual,
it is important to ensure that they are easy

to read, by using a white gradient for example.

3 PUBLICATIONS

8% of A

Documentation Library @

5%

Jdisover -

SAINT-GOBAIN.
6%

| |
[ \
A

image All percentages are

percentages of A
(the smaller side
of the format)

DOCUMENT TITLE

Titles and texts
on white background

6%

SAINT-GOBAIN:

13% of A
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Front covers

GENERAL DOCUMENTATION

Vertical brochure construction

Here are some other examples of layouts
based on this construction principle.

DOCUMENT TITLE

Titles and texts
on white background

SAINT-GOBAIN.

The placement of elements in the format
is relatively free.

What cannot change :
* the size and position of the logotypes
 the rotating white

* the thickness of the gap between
the two iconic shapes

3 PUBLICATIONS

What can change :
e the position and size of the iconic shapes
* the position of the title

DOCUMENT TITLE

Titles and texts
on white background

,,,,,,,,,,,,,, SAINT:GOBAIN.

|||||||||

DOCUMENT TITLE

Titles and texts
on white background

SAINT:GOBAIN.
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Front covers

GENERAL DOCUMENTATION

A4 vertical examples
Titles come in gray, yellow, black or white.

Jisover

SAINT-GOBAIN

IPSUM FUGIT
DOLOREM NAM

SAINT-GOBAIN
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Jisover

SAINT-GOBAIN

Ipsum fugit dolorem nam

SAINT-GOBAIN

Documentation Library @

Jisover

SAINT-GOBAIN

LOREM IPSUM

DOLOREM FUGIT

Sumqua: oluptatibus
minihiliq s repellaut volorer

SAINT-GOBAIN
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Front covers

GENERAL DOCUMENTATION BIS
Vertical brochure construction

with a large visual

The iconic shape contains titles and text.

The logo can be either inside the icon, or on
the top-left visual, provided it is sufficiently
visible.

Here are some other examples of layouts
based on this construction principle.

3 PUBLICATIONS

6%

6%

Jlisover

DOCUMENT
TITLE

Titles and texts
on white background

image

Jdisover

SAINT-GOBAIN

image

DOCUMENT TITLE
Titles and texts

on white backgrovnd
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Front covers

GENERAL DOCUMENTATION BIS

A4 vertical examples with a large visual
Titles come in gray, yellow or black.

Jisover

SAINT-GOBAIN

Fugia doloreiur, sunt asit volore

eos accae explibus. Nis volor sus
de quamet dolorep restia debitiost,
ullaces aute numquodit erferchic
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-

Jisover

SAINT-GOBAIN

ERESTRUM
ELENTORESCI

Fugia. doloveiur, sunt acit
volore eos accae explibus

Nis volor sus de quamet dolorep restia

debitiost, ullaces aute numquodit
erferchic tentusd aerehenda
dellorerum.

SAINT-GOBAIN
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Front covers

GENERAL DOCUMENTATION

Horizontal brochure construction

For horizontal formats, the system remains
the same as for vertical formats.

We favour the presence of the yellow color in
any asset or application, either

in the background or foreground, in order

to maintain the identity touch of the brand.

Logotypes are proportional to the size
of the document.

For sizes equal or superior to A4

The height of the Isover logotype is 8%
of the smaller side (A). It is always positioned
in the upper left corner of the document.

The Saint-Gobain logotype’s width is 13%
of the smaller side (A). It is always positioned
in the lower right corner of the document.

Titles and subtitles are in Gotham font.

They can either be inside the iconic shape
or outside. If they are placed on the visual,
it is important to ensure that they are easy

to read, by using a white gradient for example.
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8% of A

6%

Jisover

. 6%

SAINT:GOBAIN

image

percentages of A
A (the smaller side
of the format)

— 5%

DOCUMENT
TITLE

Titles and texts
on white background

6%

SAINT-GOBAIN

13% of A
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Front covers

GENERAL DOCUMENTATION

Horizontal brochure construction

Here are some other examples of layouts
based on this construction principle.

The placement of elements in the format
is relatively free.

What cannot change :
* the size and position of the logotypes
 the rotating white

 the thickness of the gap between
the two iconic shapes

What can change :
e the position and size of the iconic shapes
* the position of the title

isover

DOCUMENT TITLE

Titles and texts
on white background

,,,,,, AINT- GOBAIN

isover

DOCUMENT TITLE

Titles and texts
on white background

,,,,,, SAINT:GOBAIN

‘Jlsover

SAINT-GO BAIN

DOCUMENT TITLE .
Titles and texts Image
on white background

,,,,,, AINT-GOBAIN

3 PUBLICATIONS
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Front covers

GENERAL DOCUMENTATION

A4 horizontal examples
Titles come in gray, yellow, black or white.

Jisover

SAINT-GOBAIN

LOREM IPSUM
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SAINT-GOBAIN

Jisover

SAINT-GOBAIN

Documentation Library @

Nam ipsom fugit
dolorem

SAINT-GOBAIN
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Front covers

GENERAL DOCUMENTATION BIS

Horizontal brochure construction

with a large visual

The iconic shape contains titles and text.

The logo can be either inside the icon, or on

the top-left visual, provided it is sufficiently .
visible. FT’

Here are some other examples of layouts
based on this construction principle. T ? Jlsover

SAINT-GOBAIN

6%~ Jisover

DOCUMENT TITLE
Titles and texts image : : DOCUMENT TITLE

on white background .
Image Titles and fexts
on white backgrovnd
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Front covers

GENERAL DOCUMENTATION BIS

A4 horizontal examples with a large visual
Titles come in gray, yellow or black.

’F

‘disover

SAINT-GOBAIN

MOLUPTAM UT QUIS
EOS ETUR

Fugia doloreiur, cunt acit volore
‘ eoc accae explibus.

Fugia doloreiur, sunt asit volore

‘Jdisover

eos accae explibus. Nis volor sus
de quamet dolorep restia debitiost,
ullaces aute numquodit.
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SAINT-GOBAIN

SAINT-GOBAIN

MOLUPTAM UT
QUIS EOS ETUR

Fugia. doloveiur, cunt acit volore eos
accae expliboe.

Fugia doloreiur, sunt asit volore
eos accae explibus. Nis volor sus
de quamet dolorep restia debitiost,
ullaces aute numquodit.

SAINT-GOBAIN
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Front covers

GENERAL DOCUMENTATION

Other formats

For other formats, the structure
of the document remains the same.
Only the dimensions change.

For formats smaller than A4, the rules differ:

* The height of the Isover logotype
is always 12 mm.

* The width of the Saint-Gobain logotype
is always 20 mm.

* The inner margin is 10 mm.

100 x 210 A5

Dimensions are in millimeters

3 PUBLICATIONS

7
v 10
12 mm ‘disover
DOCUMENT TITLE
Titles and texts
on white background
2]
image
SAINT-GOBAIN
20 mm

General flyer examples

Jisover

Jisover

LOREM IPSUM

Seque molenti iscium quamusam
que volorum ipidem ad mo omnia
denimin conseces mi

SAINT-GOBAIN SAINT-GOBAIN
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Back covers

BACK COVER CONSTRUCTION
WITH ICONIC SHAPE

Insert the Saint-Gobain logotype

and the company details in their dedicated
cartouche. Depending on the amount

of information in this space, you can change
its height.

Use Gotham font. The text can be justified
or centred.

On white backgrounds, we recommend
using the reverse monochrome logotype
in a primary color iconic shape.

On photo or high-density backgrounds use
the color version of Saint-Gobain logotype in
its white iconic shape.

o Organisation
Gotham Bold all caps

© Address (1)

Gotham Book

9 Website e

Gotham Medium
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SAINT-GOBAIN

~1xO
ORGANIZATION b
00 street name
Zip Code City * Country
Tel.: (+33) 0 00 00 00 0O
website.com -
2x0
1.5x0 1.5x0

Documentation Library @

image
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3xo |

| | 25%ofA
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Back covers

BACK COVER CONSTRUCTION
WITHOUT ICONIC SHAPE

e

SAINT-GOBAIN .

SAINT-GOBAIN

1xO
ORGANIZATION -
0O street name
Zip Code City * Country . . .
Tel.: (+33) 0 00 00 00 00 with iconic shape
website.com examp|es
Isover cares about building better for people and the planet
based on our brand promises:
SAINT-GOBAIN
PN
3x0
| | 20% of A
350 without iconic shape

| | example
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Front covers

TECHNICAL PRODUCT SHEETS

Vertical construction

The graphic principles governing

the technical documents remain the same
as for the general documentation.

The graphic system is built around the iconic
shape.

In publications, it is used to contain a visual
or text.

To achieve the desired effect, you can adapt
it and use Isover colors.

The shadow of this iconic shape is a strong
element of Isover’s identity.

Logotypes are proportional to the size
of the document.

The height of the Isover logotype is 8%
of the smaller side (A). It is always positioned
in the upper left corner of the document.

The width of the Saint-Gobain logotype is 13%
of the smaller side (A). It is always positioned
in the lower right corner of the document.

Titles and subtitles are in Gotham font.

They can either be inside the iconic shape

or outside. If they are placed on the visual,

it is important to ensure that they are easy

to read, by using a white gradient for example.
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8% of A I

‘Jlsover

SAINT-GOBAI

6%

6%

AINT-GOBAIN.
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13% of A

Documentation Library @
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4%

‘Jdlsover

SAINT-GOBAIN
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copy
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A

All percentages are percentages of A
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Front covers

TECHNICAL PRODUCT SHEETS

A4 vertical examples

‘disover

SAINT-GOBAIN

Performance

SAINT-GOBAIN
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‘dlsover

SAINT-GOBAIN

Fugiante ndaececed cita speles excero

- Evellani atiatinti omniscid moluptae pel
- Laborecto exceperiam ape vel invenec

= Fugiante ndaecesed untiur rercita speles
excero

- Ibeatem acientur. Fugiante ndaecesed

Evellani atiatinti tendand igniet omnis-
cid moluptae pel modi occus, nus vo-
loribus. Laborecto exceperiam ape vel
invenec estotas exero omnime volecum
fugiae volecatio. Ibeatem acientur. Fu-
giante ndaecesed untiur rercita speles
excero qui nonsenia simus, utatat et
harunt qui rese esequia solut pre pro-
vidi dionecu sdaectur sum eatet, con
corpore quatur rendebis aut untiur?
Quidis dolorer eiciisqui renis ilicta.

@ Eveltani atiatinti @ Tendand igniet © Laborecto
a oo
oot o ssecuin

aulreso esequi solut ore
provid dion

"
dionecu sl
con corpore quatur rendebis
out untiur

sdactur sum catet,
corpore.

SAINT-GOBAIN

Inner page

At eatem Qunt*®

QUIA NATAGUI ANISQUIATUR

Genis earunti sanihic iisquo conecae culloremque vel idebis

m doluptatus ditatibusant aribus. Site rep-
mus ea prorrovitent voluptat aceria nulparumquid quat

dus aute doluptus, corestota niminis modi ullorae voluptat.

Equibus sequam.

TET QUIS SAPERO EXCEA
Dokota tativeniil e dolie doluptatur andando cllaut
eped mod et ad ex sostor te nonsequi comnihil
Gl cuptamusc sl uteceat explact 5 rem aniam.
ESSI ODITATUR

« Tes rem aniam, voleninills aut as mo

+ Molupis atus minci berrorpore iumauos

« Temauost odio

* Et utem quae vide officiur aut laborat

aut volut

Eatquid Ulluptae®
EL EATQUID ULLUPTAE

mauid quat dus aute doluptus, corestota niminis modi
ullorae voluptat. Equibus sequam, am, sinci

QUIS AS DOLUPIC ABORE

ssitatsloptetaul de pos ad ut It il mpores e e
fousanitest vidunt 1o

Conrapram voymas.Eau

i modits nossus od 68 altatu reprovitas veIUPHAL
VENDUNTUR

 Tes rem aniam, voleninills aut as mo

+ Molupis atus minci berrorpore iumauos

« Temquost odio

Bt utam duse ids offcar aut laboratasaut viut
+ Molupis atus minci berrorpore iumau

« Temquost odio

+ Et utem quae vide officiur aut laboratias aut volut

Inctet Quis®

SANTO ESS| ODITATUR RATEM
Venist magnatem unt is niita ndipicta dolest uscur es-
ui imporitatur ali-

CUPTATU REPELIQUIAM
Dolupta tatinvenimil eni dollia doluptatur andandu cillaut
aped mod et ad ex eostior escimilic te nonsequi comnihil
maxim aui cuptamuscid ek utaceat explaut & rom aniam,
molupis atus minci berrorpore.

au Kug somtota veres et expelit aspero quunt faccume
m dolupt

LIQUE ESTIIS
 Tes rem aniam, voleninills aut as mo
: Moluss atus mine brrrpare kimauer
-+ Tem

* Et o auae videof o st lsborais st volut
* Molupis atus minci berrorpore ium

+ Temquost odio

" £ Uhar e vid offico aut lboratias aut vout

Quis as dolupic abore, cuptatu repeliquiam

SANTO ESSI ODITATUR RATEM INCTET QUIS SAPERO EXCEA

1S0VER 1SOVER
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Longueur Largeur Conditionnement
m m Rix/carton

a0 75

50 38 ®

10 15 2

0 6 s

3 s 0

20 5 1

2 a 5

{5 Graphic guidelines

50



Front covers

Horizontal construction

For horizontal format, the system remains
the same as for vertical formats.

This system should be flexible enough:
size of the color patches, visuals, etc.

6%

8% of A | """" ‘Jlsover

SAINT-GOBAIN

6%

....... /4%
—

AINT-GOBA

6%

3 PUBLICATIONS

13% of A

.
4% __

All percentages are

percentages of A
A (the smaller side

of the format)

6%

‘Jdisover

SAINT-GOBAIN

copy

6%

SAINT-GOBAI
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Front covers

TECHNICAL PRODUCT SHEETS

A4 horizontal examples

‘Jdisover

SAINT-GOBAIN
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SAINT-GOBAIN

‘Jdisover

SAINT-GOBAIN

Documentation Library @

Evellani atiatinti tendand igniet omniscid
moluptae pel modi occus, nus voloribus.
Laborecto exceperiam ape vel invenec es-
totas exero omnime volecum fugiae voleca-
tio. Ibeatem acientur. Fugiante ndaecesed
untiur rercita speles excero qui nonsenia
simus, utatat et harunt qui rese esequia so-
lut pre providi dionecu sdaectur sum eatet,
con corpore quatur rendebis aut untiur?
Quidis dolorer eiciisqui renis ilicta.

= Evellani atiatinti omniscid
moluptae pel

= Laborecto exceperiam ape vel
invenec

« Fugiante ndaecesed untiur
rercita speles excero

= Ibeatem acientur. Fugiante
ndaecesed

@ Eveltani atiatinti @ Tendand igniet © Lavorecto
a Untiu rercita spes
Untlur rercit speles excero aui licta pe et quist itiscis que i nonsenia mus ul rese
nonsenta smus, utata s, voloreus dionsed molorem seqia
Ukaat et harunt o arunt Ronsenia Sms, utata ot harunt Solutpro provi dionacu
o < con

providi dionecu.

aut untiur.

corpore.

SAINT-GOBAIN
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Front covers

TECHNICAL PRODUCT SHEETS

Other formats

For other formats, the structure
of the document remains the same.
Only the dimensions change.

For formats smaller than A4, the rules differ:

* The height of the Isover logotype
is always 12 mm.

* The width of the Saint-Gobain logotype
is always 20 mm.

* The inner margin is 10 mm.

100 x 210 A5

Dimensions are in millimeters
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12 mm

10
‘Jisover
20 mm

Technical flyer examples

Jisover

SAINT-GOBAIN

Isocoton®
Agui sero tem aut quibus doles

Feuchtraume

Allgemeines Anschlussdetails
Bauvoraussetzungen Oberbelage
Produkte und Heizsysteme
Anwendungsbereiche Bauphysik
Untergrande

Verlegeanweisungen

SAINT-GOBAIN

Jisover

SAINT-GOBAIN Laborecto exceperiam ape
ignia. sedit enimus

emaue nimus, quo tem
2 Quis a voluptatom. Ut ut

SELF-SUPPORTING
INSULATED DUCTS

BETTER
ECONOMIC VALUE

Time saving on jobsite
execution

63% energy savings
compared to insulated duct
. 95% less air leakages

fre resistant compared to insulated
EUCEB certified metal duct

BETTER QUALITY

SAINT-GOBAIN
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Front covers

TECHNICAL INSULATION

For Technical Insulation business unit,

the basic principles remain the same as for all
publications.

However, the structure is slightly different.
Green is replaced by blue as the primary
color and in a larger proportion (second
iconic shape).

3 PUBLICATIONS

General documentation

Jisover

SAINT-GOBAIN

Climaver®
Duct System

MORE THAN A DUCT.
MUCH MORE THAN INSULATION.

SAINT-GOBAIN

Jisover

SAINT-GOBAIN

Technical product sheet

Climcover®

Lamella Mat

Aluminium faced glass wool lamella
mat for thermal insulation of metal
ducts and HVAC equipment

MECHANICAL

RESISTANCE
Dl

0 improve the.
carry the wight of the cladding

THERMAL INSULATION

Avoid heat losses and provent
condensation

ISOVER CLIMCOVER LAMELLA MAT PROVIDES THERMAL
AND ACOUSTIC INSULATION FOR CIRCULAR METAL DUCTWORK,
TANKS AND LARGE DIAMETER PIPES.

The high mechanical resistance of CLIMCOVER Lamella Mat makes it ideal for
use at all levels, inside or outside a building (with appropriate covering). The
lamella mat is faced on one side with a reinforced pure aluminium foil that
acts as vapour barrier. The reinforcement mesh increases the resistance to
tearing and punching of the aluminium. Mat is resistant to mechical load but
still flexible and can be easily bend over different shapes and parts of HVAC
systems The facing can be used as shiplap that permits the easy assembly
and connexion between wrap insulation pieces. The roll is easy to cut with
standard tools iex. knife CLIMCOVER Lamella Mats are manufactured from
inorganic chemically biosoluble materials and do not include anything that
would have effect on corrosion and shall not facilitate microbial growth,

Characteristic_Symbol Uit ‘Quantities and declared values. Standard
THERMAL CONDUCTIVIT
LIGHTWEIGHT T [25] 50 100 200 250 .
» [W/mi)] 0038 0045 0060 0102 0130
T s U SOREE TENRERATORE
] <250°C (forthe facing 80°C) En14303

FAST INSTALLATION

Wwwisover-technical-insulation.com

SAINT-GOBAIN
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Inner pages

General documentation examples

N
21NY INSULATION

HIGH PERFORMANCE PRODUCT
AND ACOUSTIC PERFORMANCE

Namusam, non experum e natiaestrum itassit, ~ piqu busape voloreptas mintest ignimporro dip-
quissinum ilaccupta conse solupti veliciae. Il sapelique im rom est ot arumauaeta as et accatur
iendignis sunt dolupti nus dunt auo sum auis ot,  andipic to bea nis repro corehende vellaboris expl-
se solenime seni santis aut qui ne eosant veliaerias  quas mo dolupierim uipa sit sa nis aut uia vol-
esciae profum aue ma i cone ipsum et qui voleste  lati vendacctem nonem. Itasitem harum fugitaes.
05 non pa dolesti beribusdae volupta ecepucit  est, velectota volorum, quam sequo maioru fuga
optaesto incid maio velleni mporit ut laisectem  Dolectint eatinimus prehendipite laborem oxeria s
aue pernatur alicias auditatur? et, omnita de ped mil

Ut vollab ia dolupti tinci cuptat veltais nat accus

oo Goknd i sooeped woomete St Performance
dolo cone nim harcitas. v:lo«;mau- wmfdl nnnia' BETTER
ot kit ok i et v B oNaMIC VALUE

s sin cuscils asperl num fuga. Simentota voloris
imustis prate uas magnimils e pa int iquos esti

 Lower energy bills

sae. Enenectur, lique veliaui beatio ue cus,ad ma price
BETTER
torem la quideliauas corrum quos sus aut voluptas USERS’ EXPERIENCE
aut eossus esequia voluptate pedisquia vels de-
.

essit tincte.
simaionectus ut earupta sitatas volessimpos ex-

1sover

GR 30 Kraft Isover’ Plus Isocoton Climaver
‘Wool for ning the best Thermal bridges-free insuiation Internal insulation system Self-supporting insulated ducts
performing on the market

In winter,

do not allow
heat fo eccape

Ultimate* F4 Facade Retrowall Isover* New Glasswool
High fire, acoustcal and Prefab kit with high thermal internal insuiation system Soft touch glass wool with a bic-
thermal performing glass wool and acoustic performances based formaidenyde free binder
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Jisover

LOREM IPSUM
volessimpos expligu

i&)

Voloreptas mintest
Lignimporro
Dipsapelique
Im remet arumauaepta

o

Voloreptas mintest
Lignimporro alition
experferiore
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LOREM IPsUM
vels deriasp

18

Im remet arumauaepta

bea nis repro corehende
vellaboris expliquas mo.
Dolupienim ulpa sit

2

Ipsa nis aut quia vollati
vendaectem nonem.
Itasiter harum fugitaes

LOREM I

M

SOFT TOUCH GLASS WOOL WITH A BIO-BASED
FORMALDEHYDE FREE BINDER

on experum re natiaestrum itassit,
ccupta conse solupti valiciae. Il
Ipiendianis sunt dolupti nus dunt que sum auis et
Se solenime seni santis aut qui ne eosant veliaerias
esciae proum aue ma i cone ipsum et qui voleste.
nos non pa dolesti beribusdas volupta ecepudit
optaesto incid maio velleni mporit ut latiaectem
que pernatur sicias suditatur?

Tempel il et qu acerit, simoluptae i solor aut of-
ficil lisquias dolorio rumquas idus antemaue sento
aunt, omni tem a >

Ut vollab lia dolupti stinci cuptat velitats nat ac-

consed: nonserats di sequiate nost pa dio. Enen-
ait voluptatur?

1 o5 sin cusciis asper num fuga. Simentota vo-

sperum a enectur, alique veliaui beatio
‘que cus, ad ma sim auiduci icipi taibus ea nosse-
quae susae res non con pit ad eat alt exerae que

et vols ra s i Il ot ol
experferiore late cum essimus con essit om-

nosam ddlandiat occs podic o stusam vl in

fugitia simaxim oluptat

Unt aliquidunt hilorp ostibus adio. Ut re is ala

sbarsors . seuam sporres o sum id
i VoA tns ceest; Btz IS

Stomporem auoe 8us d 105 05 hobi

luptibus

Autas aborero to ot ad qusaula
id quam cum ipsa quodit
e ovaersiom

Que venimet rem ipienia nonsendam
st comnistatu auas out alicimus
doluptat fugitem avo berum

mpos doleim ouptat pa queresst
v st ot oo o
abor solupta traptoe reptatadue

volorenditia pratiscia quassedio.

Fuga. Cus experci ad qui
ot Untioraram ve varymet arumque quisquid.
rem ipienia nonsendam init

tasinum fugiatem vendaest officto
temporp orepel imus aut estotat acil

Erumquae nimus

LOREM IPSUM
100% ISOVER

Tur autas aborero to et ad quisquia
pa dus, sequid ay ipsa
quodit exerfer uptioreriam ue
venimet e neni nonsencs
. comiiatur s su s

temporp orepel imus aut estotat acil
a anda core verovitatem.

www.isover.fr
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LOREM IPSUM

High insulating glass

HENIHILLAB INVEL INTO ID
QUAECES DOLORUM VOLORIT

Atemporat optas illisti occus
eritatet assequam autati oditium,
officias es se idigenimet ra

dolor ma que nis aut acest fugia
voloruptas adi cullabo. Porerem
sani con restem a con re est eturi
tem rem laut et ates estiusdant
laborerit quo culla non parum
cone odis am faccum nonsed
quo quis eic tenda sequi rest,
offic temodita vide solor. incid ut

undant. Equi que ne et in pedi

wool panel for cavity walls

ET EXPEDIT DOLORIA VOLUM,
SANDA SOLUPTA

Ecatis dolumquiata sum re et
offictore del ma qui optatiate
eariatius nonseque eaquat
lacessitiae pro esequi am as in et
esequidus ratas que sumquo cor
aspe nis doluptatur sapisquo incid
ut undant. Equi que ne et in pedii
2 nos conemque simaximus eium,
con nihilique aut persperit lab
idunt reres aborum exerspe alis

eiciae net autem alis.

ET EXPEDIT DOLORIA VOLUM,
SANDA SOLUPTA

Ecatis dolumquiata sum re et
offictore del ma qui optatiate
eariatius  nonseque  eaquat
lacessitiae pro esequi am as in et

esequidus ratas que sumquo cor
aspe nis doluptatur sapisquo incid
ut undant. Equi que ne et in pedi
a nos conemgque simaximus eium,
con nihilique aut persperit lab
idunt reres aborum exerspe
eiciae net autem alis sit eaquam,
quo odis necabo.

+Excellent thermal
performance

+High acoustic performance
+Easy to install

|

EXCEPTEUR SINT OCCAECAT

Roxtual content rather

® Ethan uponoversl presentation
Do publishers unerre

© luytent rather ethan upono
Excepteur sint ocupidatat
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HENIHILLAB INVEL INTO ID
QUAECES DOLORUM

Atemporat optas illsti

idigenimet ra dolor ma que
nis aut acest fugia voloruptas
adi cullabo. Porerem sani con
restem a con re est eturi tem
rem laut et ates estiusdant.

LABORERIT QUO CULLA
NON PARUM CONE

Faccum nonsed quo quis
eic tenda sequirest, offic
temodita vide solor. incid ut
undant. Equi que ne et in pedi
an0s conemaue simaximus
ium, con nihilique aut
persperit lab idunt.

ET EXPEDIT DOLORIA
SANDA SOLUPTA

Ecatis dolumauiata sum

re et offictore del ma qui
optatiate eariatius nonsecue
eaquat lacessitiae pro esequi
am as in et esequidus ratas
Que sumauo cor aspe nis
doluptatur sapisquo incid ut
undant.

EQUI QUE NE PEDI
A NOS CONEMQUE

Simaximus eium, con nihilique
aut persperit lab idunt reres
aborum exerspe alis eiciae
net autem alis sit eaquam,
Quo odis necabo. Ehenis

qui utatio doloreperum atur
restrum reratem sitati quiae
enihitatenis.

of th

Time saving on
Jobsie execution

clont optimization
rmal performance

23

16

HENIHILLAB INVEL INTO ID
QUAECES DOLORUM

Atemporat optas ilisti occus eritatet assequam
autati oditium, officias es se idigenimet ra
dolor ma que nis aut acest fugia voloruptas adi
cullabo. Porerem sani con restem a con re est
eturi tem rem laut et ates illuptamus am aut
odit magnis eosti ipit fugias nobit aut faccum
arum fugiae debit esequi.

LABORERIT QUO CULLA
NON PARUM CONE

Faccum nonsed quo quis eic tenda sequi rest,
offic temodita vide solor. incid ut undant. Equi
que ne et in pedi a nos conemque simaximus
eium, con nihilique aut persperitlab idunt. Ut et
am ea volorem qui simil inullia quia volorem et
hicatiu sdaectes dolupient andantur? Quiam,
ero dolum qui rest ligenda quameni re incte
conecus tincidit fugiam fugiamus.
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Z. ADVERTISING




—

NEW

4.1 BRAND
OR PRODUCT
COMMUNICATION?

Decision tree to help you to choose




Brand or product communication? New

Before getting started, it is
important to clarify that this

is for any kind of communication.
Then identify the

Is it intended to strengthen
the and its positioning,
or is it meant to highlight a new
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Brand or product communication? New

For this, we can ask ourselves
several questions to define the primary
objective of our communication.

What is the main message?

What is the purpose of this communication?
What do we want to highlight?

For which target audience?
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Brand or product communication? New

DEFINE THE COMMUNICATION OBJECTIVES
WHAT IS THE PURPOSE? WHAT IS THE MAIN MESSAGE? FOR WHICH TARGET AUDIENCE? ...

BRAND COMMUNICATION

BRAND COMMUNICATION FOCUS SUPPORTED BY PRODUCCJI{,ISN%#IE:.”{)S,‘ERV'CE
A PRODUCT/SOLUTION/SERVICE
A communication to strengthen the brand and A communication to strengthen the brand by A targeted communication to promote
its key messages (reminder key message pillars). grounding it in the reality of its products, services, a product, solution, service, or emphasize
Objective solutions... its performance and benefits, as well as
Create preference and a unique narrative for Objective introduce innovation.
the brand. Create difference and connect the brand to its Objective
product on the fields. Elevate our product/service/ Highlight the product/solution/service.

solution communication campaign.

ISOVER BRAND COMMUNICATION ISOVER GLOBAL
VISUAL IDENTITY VISUAL IDENTITY

New visual territory embodying
the new communication axis

4 ADVERTISING Graphic guidelines
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Brand or product communication? New

DEFINE THE COMMUNICATION OBJECTIVES

WHAT IS THE PURPOSE? WHAT IS THE MAIN MESSAGE? FOR WHICH TARGET AUDIENCE? ...

Examples

BRAND COMMUNICATION FOCUS

A communication to strengthen the brand and
its key messages (reminder key message pillars).

Objective
Create preference and a unique narrative
for the brand.

| Warm
| and cosy.

ISOVER BRAND COMMUNICATION
VISUAL IDENTITY

New visual territory embodying
the new communication axis

4 ADVERTISING
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Brand or product communication? New

DEFINE THE COMMUNICATION OBJECTIVES
WHAT IS THE PURPOSE? WHAT IS THE MAIN MESSAGE? FOR WHICH TARGET AUDIENCE? ...

Example
BRAND COMMUNICATION

SUPPORTED BY

A PRODUCT/SOLUTION/SERVICE

A communication to strengthen the brand

by grounding it in the reality of its products,
services, solutions...

Objective

Create difference and connect the brand to
its product on the fields. Elevate our product/ s
service/solution communication campaign. Change IS In

your hands

Introducing Lanaé — the future of
glasswool insulation. Powered by Isover.

ISOVER BRAND COMMUNICATION S ol
VISUAL IDENTITY

New visual territory embodying
the new communication axis

4 ADVERTISING Graphic guidelines 65



Brand or product communication? New

DEFINE THE COMMUNICATION OBJECTIVES

WHAT IS THE PURPOSE? WHAT IS THE MAIN MESSAGE? FOR WHICH TARGET AUDIENCE? ...

Examples

Jisover

; |
. uy .y 2
Multimax 30 PRO 31 b
Lowest lambda on the market ,
ia 4
A=0,030 T

4 ADVERTISING

PRODUCT/SOLUTION/SERVICE

COMMUNICATION

A targeted communication to promote

a product, solution, service, or emphasize
its performance and benefits, as well as
introduce innovation.

Objective
Highlight the product/solution/service.

ISOVER GLOBAL
VISUAL IDENTITY

Graphic guidelines
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4.2 BRAND
COMMUNICATION

Can be supported
by product/service/solution

/

15




Isover Circle

The Isover Circle is extracted from our
Isover logotype and is used on some
communications to reinforce the brand
specificity and visually translate our
communication axis: the hidden hero
of our living spaces.

It is used for adverstising only.

The hidden hero communication axis also
comes to life with a new branded visual
language, which harnesses the “Isover
circle” to reveal the invisible power of
insulation.

This circle is a complement to the existing
Isover identity guidelines but do not replace
them.

We can use the isover circle in many different
ways across touchpoints, bringing ownable
iconicity, creating a red thread through

our communications and helping us clearly
highlight the customer benefit in our visuals.

“Jlsover

SAINT-GOBAIN

4 ADVERTISING

ISOVER CIRCLE

Graphic guidelines
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Isover Circle

The circle can be used in many forms
and be integrated in a visual to express:

A. The benefits of having insulation in your
home under the form of a bright, glowing
warm sphere of light.

B. The personification of Isover that guides
and helps workers or DIYers, under
the form of a bright, glowing warm sphere
of light. The sphere is usually placed
behind the person, above the shoulder.

C. Highlights an action of a worker when used
as an outline.

4 ADVERTISING
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Isover Circle

D. Creates focus by having only the action
in the center of the circle in focus
and the rest out of focus.

E. Creates focus by having only the action in
the center of the circle in color and the rest
of the image in black & white.

F. Highlights an action of a worker with
the picture inside the circle and everything
else in sketch.

G. Allows you to see through the wall
and reveal the glass wool.

4 ADVERTISING

Graphic guidelines
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Isover Circle & typography

All texts are in Gotham typeface.

To play on the concept of the hidden hero,
typography can be used in outline, with
only a word or parts of it highlighted in full
typography, that reveals what’s hidden.
The circle can be used in association with
a text, as follows:

A solid color block that highlights

a word or a portion of a text, which can be
emphasized by the full colored/outlined
typography.

4 ADVERTISING

Hiclclen

n
r walls

Hiclelemn

[Pewariul
Planet
protecticon
stares

Wit

Vie)
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Poster

A. The Isover circle is mandatory.

B. The iconic shape is optional and is used
to support content, like the logotype,
or any other content.
C. Visual. Jlisover

SAINT-GOBAIN

D. Headline or copy text in Gotham.
Logotypes, when positioned on a visual,
must remain sufficiently visible in their color
version. If the background is too dark, then
this is the color logotype in its iconic shape.

Using the logotype in its monochrome
version is prohibited, except for assets
published on social media.

4 ADVERTISING

Jisover

SAINT-GOBAIN
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72



Poster Documentation Library @

VERTICAL FORMAT

6% ‘
e Jdlsover ~ Jisover L — Jisover
K
Invisible to Fight back
many. Visibly against cold
impactful. sl walls s,
This poster could be used for press ad,
13% minimum for billboard or display in a site.
| |
{ x
A
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Poster

VERTICAL FORMAT BIS

7% J Isover

Jisover Jisover

sss -GOBAIN
SAINT-GOBAIN.

6%

Fight back
against
coldwalls

SAINT-GOBAIN

and’cozy. el

This poster could be used for press ad,

13% minimum for billboard or display in a site.

| |
[ I
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Poster

P
F

g Invisible to
/ ) R many. Visibly
anQ Ccozy. e impactful.

-
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Poster

HORIZONTAL FORMAT

6%

sx|  dlsover

........... SAINT-GOBAIN. ...

. Invisible to many.
........... ig Visibly impactful. il

13% minimum
This poster could be used for press ad,
for billboard or display in a site.
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Poster

HORIZONTAL FORMAT BIS

7| ‘2lsover Jisover

SAINT-GOBAIN

13% minimum
This poster could be used for press ad,
for billboard or display in a site.
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Poster

m IN“ LU0 DDA AN A AR A RARARAA

Warm
and cosy.

Powered by lsover

I
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Billboard

HORIZONTAL BILLBOARD

10%

14%

“ociiooooo... SAINT-GOBAIN....

Brin
spaces
to life

4 ADVERTISING

24%

SAINT-GOBAIN

Jisover

SAINT-GOBAIN

Fight back
against
coldwalls.

SAINT-GOBAIN

Graphic guidelines

79



Billboard

HORIZONTAL BILLBOARD BIS

14% | | Jisover

Jisover

4 ADVERTISING

24%

Jisover

Powerful
planet
protection
starts within
your walls

Graphic guidelines
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Billboard

Jisover

SAIMT-GOBAIN

Warm
and casy

ered by sow

4 ADVERTISING
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Social media

4 ADVERTISING

Jisover

Powerful
planet
protection
starts within
your walls

, Jisover R 2'sover

Good

for vou,
ceedifor
the planet

Powerful planet" .
protection starts
within your walls

Jisover

Warm
and cosy.

Powered by Isover

isover Jisover 's Qisover
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Digital banners

Use the circle for Brand

Communication which can 728 x 90 px

be supported by product /

service / solution. Jisover

Use the iconic shape for 2Jlisover
Product Communication Fight back e
only. against

cold walls.

Invisible
'E’ many. Visibly
= b, impactful. b,
336 x 280 px
Jisover 2
L Fight back

SAINT-GOBAIN

s against coldwalls.

M-8 Invisible to many.

SAINT-GOBAI

Visibly impactful. " s,

4 ADVERTISING

160 x 600 px

Jlisover
Jisover

Fight back
against

cold walls. . -
Invisible

to many.
Visibly
impactful.

SAINT-GOBAIN

Graphic guidelines
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Poster

VERTICAL AD CONSTRUCTION

The graphic principles governing advertising
remain the same as for publications. However, .

the visual takes a more important part in _— 6%
advertising. 8% of A Jisover

SAINT-GOBAIN
6%

Logotypes, when positioned on a visual, L..i228
must remain sufficiently visible in their color
version.

Titles and subtitles are in Gotham and/or

Caveat font. They are placed inside

the rectangle. The rectangle is positioned |o\°
. . (o)

so as not to obscure the interesting part

of the background visual.

The logotypes are proportional to the size copy & image
of the document. The height of the Isover’
logotype is 8% of the smallest side (A).

The width of the Saint-Gobain logotype
is 13% of the shortest side (A). It is always
positioned in the lower right corner

of the document.

It is preferable to use the graphic codes

of the new visual territory, but you can also
give free rein to your advertising design if
the Isover’ and Saint-Gobain logotypes are
correctly positioned in the right dimensions.

4 ADVERTISING

SAINT:GOBAIN.

13% of A

(minimum)

6% Lot
o

BIS

6%

Jlsover

SAINT-GOBAIN

copy

image

|

[ A

All percentages are percentages of A
(the smallest side of the format)
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Poster

VERTICAL EXAMPLES

Jisover

SAINT-GOBAIN

Lorem ipsum dolor sit
Lentibus, velitae dolest,
que amenietur audis quia
asinustrum

Panotoit
Confort 900

Glass wool panel for
thermo-acoustic insulation

SAINT-GOBAIN SAINT-GOBAIN

4 ADVERTISING

\ Isosol

Jisover

SAINT-GOBAIN

Auditatat hictet est, to molores enectenet
ab idernam aritiam ent volorpore ommo
commodi psantis ero dist, quid quo con
expliquassi acil in et asimolo rporero

SAINT-GOBAIN
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Poster

HORIZONTAL AD CONSTRUCTION
All percentages are

For horizontal formats, the system remains
percentages of A

the same as for vertical formats. A (the smallest side

This system should be flexible enough: of the formaty

size of the color patches, visuals, etc.

6%

8% of A | ‘disover

SAINT-GOBAIN

Isover

SAINT-GOBAIN

6%

copy & image

AINT-GOBAIN SAINT-GOBAIN

13% of A

(minimum)
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Poster

HORIZONTAL EXAMPLES

Jisover

SAINT-GOBAIN

Isocoton

Lentibus, velitae dolest,
que amenietur audis quia
asinustrum

SAINT-GOBAIN

4 ADVERTISING

Jisover

SAINT-GOBAIN

THE IDEAL GLASS WOOL ROLL
FOR YOUR ATTIC

SAINT-GOBAIN

Graphic guidelines
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Social media

4 ADVERTISING

Isocoton

Biosourced
insulation made

from soft-touch CombliSSimo

5 -'~.:| krecycled textiles

3 COMFORTABLE GLASS
WOOL FOR MECHANICAL
BLOWING

ISOCONFORT

The essential multifunctional
adhesive with protective film
for comfortable application

Qisover

IBR Revétu
Kraft

The reference glass wool roll
to have in stock

Qisover Jisover

.
Optima
Wall system

BIOSOURCED INSULATION
MADE FROM SOFT-TOUCH
RECYCLED TEXTILES

Qisover

Parvacoustic
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Digital banners

728 x 90 px 160 x 600 px

Jisover

= | a‘ﬁﬁf /

Jisover . A Jisover

ISOCONFORT

F
. The essential multifunctional
adhesive with protective film
for comfortable application
— 4
e
e
| BIOSOURCED INSULATION
MADE FROM SOFT-TOUCH
RECYCLED TEXTILES .
ik
s ISOCONFORT
| THE ESSENTIAL
MULTIFUNCTIONAL
o b ADHESIVE WITH
PROTECTIVE FILM

FOR COMFORTABLE
APPLICATION

336 x 280 px

Jisover ISOCONFORT

The essential multifunctional adhesive
with protective film for comfortable
application

SAINT-GOBAIN

N .. %ﬁe .
2t {

Jisover »

SAINT-GOBAIN | = " -
BIOSOURCED INSULATION MADE FROM A
SOFT-TOUCH RECYCLED TEXTILES _nllﬂf{lnm
SAINT-GOBAIN - SAINT-GOBAIN

4 ADVERTISING

Jisover

SAINT-GOBAIN

BIOSOURCED INSULATION
MADE FROM SOFT-TOUCH
RECYCLED TEXTILES

2
n

SAINT-GOBAIN
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Color palette

PRODUCTS COLORS

In case you would like to
classify your products/
ranges or emphasize a
specific product in your
communication by color,
please follow

the examples.

The product colors
are always used in
combination with

the primary colors.

Countries can choose
the color to use

for each product/
range. Apply it in a
consistent way all over
your communication
materials.

PRIMARY

CMYK
C0O-M20-Y100-KO

PANTONE®
e C

RGB
R255-G206-B0O

HEXADECIMAL

CMYK
C50-M0-Y100-K10

PANTONE®
2301C

RGB
R143-G173-B21

HEXADECIMAL

SECONDARY

CMYK
C80-M25-Y0O-KO

PANTONE"
2925 C

RGB
RO-G173-B225

HEXADECIMAL

CMYK
CO0-M90-YO-KO
PANTONE®

219 C

RGB
R230-G50-B140

HEXADECIMAL

CMYK
C0O-M100-Y70-KO

PANTONE®
186 C

RGB
R237-G5-B48

HEXADECIMAL

CMYK
C0O-M70-Y100-KO

PANTONE®
166 C

RGB
R255-G120-B0O

HEXADECIMAL

CMYK
CO-M10-Y10-K75
PANTONE®

405 C

RGB
R98-G92-B89
HEXADECIMAL
#625C59

R200-G211-BO

HEXADECIMAL
#C8D300

5 PRODUCT COMMUNICATION COLORS

R31-G145-B146

HEXADECIMAL
#1F9192

R23-G66-B140

HEXADECIMAL
#17428C

R109-G62-B145

HEXADECIMAL
#6D3E91

CMYK
C40-M95-Y20-KO
PANTONE®

227 C

RGB
R167-G43-B117
HEXADECIMAL
#A72B75

#FFCEOO #8FADI15 #OOADE1 #E6328C #EDES530 #FF7800
PRODUCTS | Example of colors - you can choose/add more colors
CMYK CMYK CMYK CMYK CMYK
C0O0-M30-Y100-KO C70-M10-Y90-KO C64-M0O-Y28-K10 C65-M45-YO-KO C25-M43-Y0-KO
PANTONE® PANTONE® PANTONE® PANTONE® PANTONE®
123 C 369 C 563 C 272 C 257 C
RGB RGB RGB RGB RGB
R251-G186-B0O R86-G164-B70 RO-G185-B170 R104-G132-B194 R198-G161-B203
HEXADECIMAL HEXADECIMAL HEXADECIMAL HEXADECIMAL HEXADECIMAL
#FBBAOO #56A446 # OOB9AA #6884C2 #C6AICB

CMYK CMYK CMYK CMYK

C30-M0-Y100-KO C80-M25-Y45-KO C100-M80-Y10-KO C70-M85-Y0-KO

PANTONE® PANTONE® PANTONE® PANTONE®

389 C 322C 7687 C 520 C

RGB RGB RGB RGB
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Examples

PRINT

In case you would like to classify your
products/ranges or emphasize a specific
product in your communication by color,
please follow the examples.

The product colors are always used in
combination with the primary colors.

Countries can choose the color to use for
each product/range. Apply it in a consistent
way all over your communication materials.

Horizontal cover

Jisover

SAINT-GOBAIN

Multisol

Genis dipici am quas

eum dolut ut reptis

SAINT-GOBAIN

5 PRODUCT COMMUNICATION COLORS

Vertical cover

Jisover

SAINT-GOBAIN

Isoconfort

GENIS DIPICI AM QUAS

EUM DOLUT UT REPTIS RE

Genis dipici am quas eum dolut
ut reptis re eruntiaest et volorep
erorept aerore perum

SAINT-GOBAIN

Advert

Jisover

SAINT-GOBAIN

Genis dipici am quas eum
dolut vt reptis

Re eruntiaest et volorep

erorept aerore perum

SAINT-GOBAIN
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Examples

DIGITAL

Banner - 160 x 600 px

Jisover

SAINT-GOBAIN

IPSA
EVENDES
MIN RES
ENIME DUNT
LABORESTIA

VISIT

SAINT-GOBAIN

Banner - 728 x 90 px

J Isover Ipsa evendes enime dunt laborestia

SAINT-GOBAIN ventibus volore, cus que pori cus qui
veles enihiciet fuga. Nam ipid que

Header Facebook

0

# BIS ALIQUID UT
MAGNI TIASPEDIT
VOLUPICITATE

Isover

Publications  Apropos  Amis  Photos  Vidéos  Lieux  Plus

5 PRODUCT COMMUNICATION COLORS

Message

SAINT-GOBAIN

Posts

Isoconfort® Flex
Contact _

Maiorect aturent
dolut que veliqui

| LOREM IPSUM

Ueim harcides
non preser iom vel,
imolgptatem | J

Graphic guidelines
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5 DIGITAL AND

AUDIOVISUAL




Website

COLOR PALETTE PRIMARY COLORS

White color remains a fundamental color

for digital environments. ° 9 2

Grays are mainly used for the design F H H

of interface elements. FFCEOO FFB600 8FAD15

The primary colors of the brand are used
in small touches, for the titles or the buttons

for example. They can also be applied + cell background « interface - titles
to some cell backgrounds. color components + selected navigation
* button background menu texts
color

FONTS

For the web, we’ll use Ubuntu for titles

and Roboto for text.
’ 4 0O @ (5 ) o

# # # # #
000000 AAAAAA cccecc F5F5F5 FFFFFF

¢ sub-menus ¢ navigation menu  texts ¢ checkbox « cell background « interface
navigation texts texts « selected navigation « radio buttons color background
« standard texts * navigation icons menu texts « tag background » search engine
- titles color » cell background

* text buttons color

« footer background
color
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Website

STYLES
SPECIFIC HOMEPAGE STYLES

heading

Ubuntu Medium/centered/36px/Line height auto: 43.2px/#625C59

edito

Ubuntu Light/centered/36px/Line height auto: 48px/#625C59

ALL PAGES STYLES

H1

Ubuntu Bold/Uppercase/40px/Line height auto: 48px/#8FAD15

H2

Ubuntu Bold/Uppercase/36px/Line height auto: 43.2px/#625C59

H3

Ubuntu Bold/Uppercase/24px/Line height auto: 28.8px/#8FAD15

H4

Ubuntu Regular/26px/Line height: 30px/#625C59

6 DIGITAL AND AUDIOVISUAL

H6 H6

Ubuntu Medium/16px/Line height auto: 19.2px/#625C59, #AAAAAA

H7 H7

Ubuntu Regular/16px/Line height auto: 19.2px/#AAAAAA, #8FAD15

Chapo 1

Roboto Bold/20px/Line height auto: 24px/#000000

Chapo 2

Roboto Bold/16px/Line height auto: 19.2px/#000000
Current text 1

Roboto Regular/20px/Line height auto: 24px/#000000

Current text 2
Roboto Regular/16px/Line height auto: 19.2px/#000000

Current text 3
Roboto Light/16px/Line height auto: 19.2px/#000000

Text link

Roboto Regular/16px/#8FAD15

Small text
Roboto Regular/14px/Line height auto: 16.8px/#000000

Graphic guidelines

97



Website

ICONS
Several icons are used on the interface,
mainly for functional needs.

They are transversal to all Saint-Gobain’s
brand websites.

These icons are distinct from the “business”
icons linked to the brand’s activity.

6 DIGITAL AND AUDIOVISUAL

DB &K

RS

o] O @3

®

an

Mail

Tel

Account

Catalogue

Download

Colors

Buy

Meeting point

Support

Video

Language

@ O L9

o gl

=> &3 [ £° 0 &

Search

Reading time

Date of publication

Filter

Add to favorite

Share

Calculate quantities

View

View our distributors

See availability

Quality label

Application
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Website

INTERFACE ELEMENTS

Several interface elements are available, to
meet the interaction needs of the platform.

Isover’s iconic shape or circle can be used
sparingly on visuals. Here are a few examples
of its use.

Color numbers
correspond to those
identified on page 55.

6 DIGITAL AND AUDIOVISUAL

Search

Q_  Search for a product :':;L‘j system Seéarch a

Menu ?
Description Technical specifications Documerftation e Parti(uli Cares ) i
Tag / Filter

? Navigation
New facades x Single-layer sprayed plastersx <

Reaire ? AIIpro?cts ? Vlewoerlstrlbutors h)

Products & systems x

Button

More inforﬁation ->

Graphic guidelines

99



Website

GENERAL NAVIGATION

The main navigation Desktop Mobile
offers, on hover, access
to 2 different levels. CONTACT @ ENFR © & x Jisover o
. . Q
It displays the title of Jisover Products >
the main SeCtion as We” SAINT-GOBAIN | FRANCE Products  Services Projects Help Aboutus Environmental
as a short description Services >
text. The nawggtlon_layer Projects N
can display a visual in . R .
the form of a thumbnail o ‘ — Help
. . >earcr I a product, document, system earcl
on the right side. Jisover About ue S
SAINT-GOBAIN | FRANCE Products Services Projects Help Aboutus Environmental
CONTACT @ ENFR © 2 « Jisover Q
( Particul D Q_  Search for a product, document, system Search T
e Jlisover L PRODUCTS
SAINT-GOBAIN | FRANCE Services Projects Help Aboutus Environmental
Product catalogue >
Insulation >
PRODUCTS Product catalogue Where to find our products?
Insulation Isover guarantees Frames >
Lorem ipsum dolor sit amet, Frames The new Isover glass wool
° consectetuer adipiscing elit, sed . Installation parts >
diam nonummy nibh euismod Installation parts
Label > Membranes Membranes >
Technical markets
Tools Technical markets >
Adhesive and sealant Title
Tools >
Adhesive and sealant >
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Website

FOOTER
The footer displays Desktop Mobile
secondary links,
and access to social
Jisover ¥ =
netWO rks SAINT-GOBAIN Jlsow\n{gﬂ Telephone  Mail
Press room Our commitments FAQ
e @ = Contact us Our other brands Sitemap
) Press room
Elcehcnepiiai Support The Saint-Gobain House Credits
Contact us
Support

Joinus Our commitments

£ S I Our other brands
| \\ |

The Saint-Gobain House

FAQ

Legal notice - Your data and your rights - © 2022 Saint-Gobain Isover. All rights reserved SAINT-GOBAIN

Sitemap

Credits

Join us

Legal notice - Your data and your
rights © 2022 Saint-Gobain Isover.
All rights reserved

SAINT-GOBAIN

6 DIGITAL AND AUDIOVISUAL Graphic guidelines 101



Website

HERO EDITO 1

Component can be
displayed over white

background (#FFFFFF),

gray background
(#F5F5F5), or yellow

background (#FFCEQO).

6 DIGITAL AND AUDIOVISUAL

Desktop

ARTICLE TITLE
ON SEVERAL LINES

07/07/2022
(@ Reading time: 3 mn

AR

_
_—

Lorem ipsum dolor sit amet consectetuer adipiscing elit, sed diam
nibh d idunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate

Mobile

ARTICLE
TITLE ON
SEVERAL
LINES

07/07/2022
(@ Reading time: 3 mn

| =

!
]
|_.n
‘-

g B

Lorem ipsum dolor sit amet, consecte-
tuer adipiscing elit, sed diam nonum-
my nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat.
Ut wisi enim ad minim veniam, quis

d exerci tation ull per sus-
cipit lobortis nisl ut aliquip ex ea com-
modo consequat. Duis autem vel eum
iriure dolor in hendrerit in vulputate
velit esse molestie consequat, vel
illum dolore eu feugiat nulla facilisis at
vero eros et accumsan et iusto odio
dignissim qui blandit praesent lupta-
tum zzril delenit augue duis dolore te
feugait nulla facilisi.

i
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Website

HERO EDITO 2

Component can be
displayed over white

background (#FFFFFF),

gray background
(#F5F5F5), or yellow

background (#FFCEQO).

6 DIGITAL AND AUDIOVISUAL

Desktop

ARTICLE TITLE
ON SEVERAL LINES

Lorem ipsum dolor
sit amet consectetuer

07/07/2022
& Reading time: 3 mn

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nibh euismod tincidunt ut laoreet dolore magna aliquam

Lorem ipsum dolor
sit amet consectetuer

Lorem ipsum dolor
sit amet consectetuer

erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate

LOREM IPSUM DOLORSSIT

AMET CONCECTETIIED ANDIDICCIN,

Mobile

ARTICLE
TITLE ON
SEVERAL
LINES

Lorem ipsum dolor
sit amet consectetuer

Lorem ipsum dolor
sit amet consectetuer

Lorem ipsum dolor
sit amet consectetuer

07/07/2022
(® Reading time: 3mn

| =
e - 1
—a
-
= ol

=
D, S

Lorem ipsum dolor sit amet, consecte-
tuer adipiscing elit, sed diam nonum-
my nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat.
Ut wisi enim ad minim veniam, quis

d exerci tation ull per sus-
cipit lobortis nisl ut aliquip ex ea com-
modo consequat.

LOREM IPSUM CONSEC
TETUER ADIPISCING
Lorem ipsum dolor sit amet, consecte-

tuer adipiscing elit, sed diam nonum-
” ikl i

i
wrmikhh auicma A tinnidiint it lnarant
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Website

HERO SLIDER

Component can be
displayed over white
background (#FFFFFF),
gray background
(#F5F5F5), or yellow
background (#FFCEQO).

6 DIGITAL AND AUDIOVISUAL

Desktop

PAGE TITLE

Lorem ipsum dolor sit amet consectetuer

More information -

Mobile

| =l

e
—=
b
. =

=
- i NN

PAGE TITLE ON
SEVERAL LINES

Lorem ipsum dolor
sit amet consectetuer

More information -

Graphic guidelines
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Website

CTA - TWO COLUMNS

Works with 2, 3, 4, 0or 5 Desktop Mobile
contents.

Component can be

d|sp|ayed over white PAGE TITLE Read more PAGE TITLE

background (#FFFFFF),
gray background
(#F5F5F5), or yellow
background (#FFCEQO).

Component uses white
background (#FFFFFF)

Read more

i ¢ LM mon
or gray background | B d_
I i US| e
| - .
(#FSFSFS) asce ‘ h Lorem ipsum dolor sit
background. - amet
Lorem ipsum dolor sit amet, Consectetuer adipiscing elit Lorem ipsum dolor sit amet,
consectetuer adipiscing elit Lorem ipsum dolor sit amet, consectetuer adi- consectetuer adipiscing elit, sed
Lorem ipsum dolor sit amet, consectetuer piscing elit tincidunt ut laoreet dolore magna diam nonummy nibh euismod
adipiscing elit, sed diam nonummy nibh euis- aliquam erat volutpat. Ut wisi enim ad mini

Lorem ipsum dolor sit
amet

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euismod
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Website

CTA - GRID

Component can be
displayed over white
background (#FFFFFF),
gray background
(#F5F5F5), or yellow
background (#FFCEQO).

Component uses white
background (#FFFFFF)
or gray background
(#F5F5F5) as cell
background.

All components of

the same line must have
the same height (picture
and text area).

6 DIGITAL AND AUDIOVISUAL

Desktop

OUR PRODUCTS

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit
amet, consectetuer

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit
amet, consectetuer

i

e Lorem ipsum dolor sit amet

Lorem ipsum dolor sit
amet, consectetuer

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit
amet, consectetuer

All products

Lorem ipsum dolor sit amet

Lorem ipsum dolor
amet, consectetuer

Mobile

OUR
PRODUCTS

All products >

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit

Tincidunt ut laoreet dolore
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Website

SLIDERS

Component can be
displayed over white
background (#FFFFFF)
or gray background
(#F5F5F5).

The text cell is in yellow
(#FFCEOO) on left or
right side of the picture.

Desktop

6 DIGITAL AND AUDIOVISUAL

Lorem ipsum dolor
amet, consectetuer

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat.

Aliquip ex ea commodo consequat. Duis
autem vel eum iriure dolor in hendrerit in
vulputate velit esse molestie consequat,
vel illum dolore eu feugiat nulla facilisis at
vero eros et accumsan et iusto odio.

More information °

Mobile

Lorem ipsum dolor
amet consectetuer

Lorem ipsum dolor sit amet,

consectetuer adipiscing elit, sed
diam nonummy nibh euismod

tincidunt ut laoreet dolore magna

aliquam erat volutpat.
Aliquip ex ea commodo

consequat. Duis autem vel eum

iriure dolor in hendrerit in
vulputate velit esse molestie
consequat.

More information

Graphic guidelines
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Website

FILTERS FACET

6 DIGITAL AND AUDIOVISUAL

Desktop Mobile
FILTER BY =
FILTER BY Project

Project

Lorem ipsum dolor (3)
Sit amet, consectetuer (2)
Adipiscing elit, sed (2)
Diam nonummy (1)

Nibh euismod (4)

Type of content
Lorem ipsum dolor
Sit amet, consectetuer
Adipiscing elit, sed
Diam nonummy
Nibh euismod

Wall/Floor/Roof

Wall (7)
Floor (12)
Roof (8)

Lorem ipsum dolor (3)
Sit amet, consectetuer (2)
Adipiscing elit, sed (2)
Diam nonummy (1)

Nibh euismod (4)

Tincidunt ut laoreet (5)

Type of content

Lorem ipsum dolor
Sit amet, consectetuer
Adipiscing elit, sed
Diam nonummy

Nibh euismod

Tincidunt ut laoreet

Wall/Floor/Roof

Wall (7)
Floor (12)
Roof (8)

Apply filters

Graphic guidelines 108



Website

PRODUCTS GRID

6 DIGITAL AND AUDIOVISUAL

Desktop

results for your search Products & systems, New Facades, Single-layer
sprayed plasters, Living areas.

Single-layer sprayed plasters

Compar e
Label 3mn
Product name

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euis. Lorem
ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam

oo

Lorem ipsum dolor
Lorem ipsum dolor

Lorem ipsum dolor

View product >

Compar
Label 3mn

Product name

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euis. Lorem
ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam

oo

Lorem ipsum dolor
Lorem ipsum dolor

Lorem ipsum dolor

View product -

Compar
Label 3mn

Product name

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euis. Lorem
ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam

oo

Lorem ipsum dolor
Lorem ipsum dolor

Lorem ipsum dolor

View product >

Mobile

results for your search
Products & systems,
New facades,
Single-layer sprayed
plasters, Living areas.

Single-layer sprayed plasters

Compar
Label 3mn

Product name

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euis. Lorem
ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam

oo

Lorem ipsum dolor
Lorem ipsum dolor

Lorem ipsum dolor

View product >
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Website - templates

HOME DESKTOP

visible area

CONTACT @ ENFR © &

Jisover

SAINT-GOBAIN | FRANCE

( Particular area ) (" Professional area

Q

Environmental

Products Services Projects Help Aboutus

" h‘

L8

Q_ Search for a product, a document, a system... Search

i b el W IS

For a better insulated world. With the insulation
materials of the market leader.

Sed diam nonummy nibh euismod tincidunt

e I S y S | R | N

6 DIGITAL AND AUDIOVISUAL

Jisover

d . i
| A SR

For a better insulated world. With the insulation
materials of the market leader.

Sed diam nonummy nibh euismod tincidunt
ut laoreet dolore

nnnnnnnnnnnn

pIT FS2  PITCHEDROOFS-

PARTITIONWALLS1  FLOORS ~  EXTERNALWALLZ

TITLE OF PAGE
ON TWO LINES
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Website - templates

HOME MOBILE

visible area

= Jisover 8

SAINT-GOBAIN

A !! —

. Search for a product Q |

For a better
insulated
world.
With the
insulation
materials
of the market

|n'\r~|nr‘

6 DIGITAL AND AUDIOVISUAL

= sover &

I! P E—
.. . f';‘
For a better
insulated
world.
With the
insulation
materials
of the market
leader.

Our top
products
for insulation

[a)

AIR TIGHTNESS

PITCHED ROOFS-2

PAGE TITLE

Read more

o ED

Lorem ipsum dolor sit
amet

Lorem ips lor sit amet,
consectetuer adipiscing eli, sed
ismod

tincidunt ut laoreet dolore magna
aliquam erat volutpat.

liquip ex ea commot

consequat. Duis autem vel eum
iriure dolor in hendrerit in
vulputate velit esse molestie
consequat.

More information

OUR
PRODUCTS

All products >

Joinus

Lorem ipsum dolor sit amet
Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit

G2,

ol
SAT-GoBAN

Lorem ipsum d
consectetuer adipiscing elit
Tincidunt ut laoreet dolore
magna

Lorem ipsum dolor
amet consectetuer
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Website - templates

PRODUCT LIST DESKTOP

visible area

FILTER BY

Project

Lorem ipsum dolor (3)
Sit amet, consectetuer (2)
Adipiscing elit, sed (2)
Diam nonummy (1)

Nibh euismod (4)

Type of content

Lorem ipsum dolor
Sit amet, consectetuer
Adipiscing elit, sed
Diam nonummy

Nibh euismod

Wall/Floor/Roof

Wall (7)
Floor (12)
Roof (8)

6 DIGITAL AND AUDIOVISUAL

Q_ Search for a product, a document, a system...

Products & systems X New facades x

Single-layer sprayed plastersx

Search

Living areas x Delete filters

results for your search Products & systems, New facades, Single-layer
sprayed plasters, Living areas.

Single-layer sprayed plasters

Compar
Label ©3mn

Product name

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euis. Lorem
ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam

i laks

Larem insum dolor

Compar
Label © 3mn

Product name

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euis. Lorem
ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam

coo

Larem insum dolor

Compar
Label ©3mn

Product name

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euis. Lorem
ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam

oo

Lorem insum dolor

sprayed plasters, Living areas.

New facades, Single-tayer

Siogle-tayrspaped plastors

Ve et 3 ew et Vw3

Ve et 3 em et Vw3
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Website - templates

PRODUCT LIST MOBILE

visible area

Search for a product... Q

25 Filter Delete filters

Products & systems X
New facades X
Single-layer sprayed plastersx

Living areas X

results for your search

Products & systems,
New Facades,
Single-layer sprayed
plasters, Living areas.

Single-layer sprayed plasters

6 DIGITAL AND AUDIOVISUAL

search

FILTER BY

Project

Lorem ipsum dolor (3)

Sit amet, consectetuer (2)
Adipiscing elit, sed (2)
Diam nonummy (1)

Nibh euismod (4)
Tincidunt ut laoreet (5)

Type of content

Lorem ipsum dolor

Sit amet, consectetuer
Adipiscing elit, sed
Diam nonummy

Nibh euismod

Tincidunt ut laoreet

Wall/Floor/Roof

Wall (7)
Floor (12)
Roof (8)

Ht

Lorem ipsum dolor sit amet,
consectetuer adipiscing elt, sed

8 diam nonummy nibh euis. Lorem
ipsum dolor sit amet,
=Fie) oelteders consectetuer adipiscing el sed
diam
Products & systems X jaja e

New facades x
Single-layer sprayed plastersx orem i

Living areas X orem i

results for your search
Products & systems,
New Facades,
Single-layer sprayed
plasters, Living areas.

Single-layer sprayed plasters

Compar
Label o 3mn

Product name

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit sed
diam nonummy nibh euis. Lorem
ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam

lalae)

View product

Compar
Label & 3mn

Product name

Lorem ipsum dolor st amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euis. Lorem
ipsum dolor sit amet,
consectetuer adipiscing elit, sed
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Website - templates

PRODUCT DETAIL DESKTOP
visible area

Home > Products > Lorem ipsum > Consectetuer adipiscing
ONTW LINES
il

PRODUCT NAME
ON TWO LINES ¥ Add to favorites &, Share

Lorem ipsum dolor sit amet, consec- View our distributors 2“
tetuer adipiscing elit, sed diam nonu-
mmy nibh euismod tincidunt ut

Calculate quantities
’ 20 kg H275 L124

* Lorem ipsum dolor sit amet See availability ~ — . o
« Consectetuer adipiscing elit, sed Tt w :

« Diam nonummy nibh euismod inci- Compare — v - .
dunt

* Magna aliquam erat volutpat
«+ Ut wisi enim ad minim veniam quis

o0

Description Technical specifications Documentation

Description
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit Iobprtis nis|

ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent

Technical specifications

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat.
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Website - templates

PRODUCT DETAIL MOBILE

visible area

< PRODUCTS

PRODUCT NAME ON
TWO LINES

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut
laoreet dolore magna.

20kg H275 L124

* Lorem ipsum dolor sit amet

« Consectetuer adipiscing elit, sed

+ Diam nonummy nibh euismod inci-
dunt

* Magna aliquam erat volutpat

« Ut wisi enim ad minim veniam quis
nostrud exerci

+ Ullamcorper suscipit lobortis

6 DIGITAL AND AUDIOVISUAL

View

< PRODUCTS Download

Nibh euismod

Lorem ipsum dolor sit
amet, consectetuer

- adipiscing elit, sed

)
-

——
- Ut wisi enim ad minim
seesce veniam, quis nostrud
exerci tation
View

PRODUCT NAME ON Download
TWO LINES
Lorem ipsum dolor sit amet,

consectetuer adipiscing eli, sed diam
nonummy nibh euismod tincidunt ut
laoreet dolore magna.

20kg  H275 L124

+ Lorem ipsum dolor sit amet

+ Consectetuer adipiscing elit, sed

* Diam nonummy nibh euismod inci-
nt

+ Magna aliquam erat volutpat

+ Utwisi enim ad minim veniam quis

nostrud exerci
+ Ullamcorper suscipit lobortis

o000

% Add to favorites <&, Share

(* View our distributors  firy )

Calculate quantities [ )

(" see availability =)
Compare

Description ~

Technical specifications v

Documentation ~

Documentation

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam,
quis nostrud exerci tation ullamcorper

Duis autem vel eum iriure
dolor in hendrerit
View

Download
Adipiscing elt,sed
View

Download

Nibh euismod
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App

On the app icon, the symbol is used alone.
A protection zone of at least 1/6th
of the occupied area must be respected.

The symbol is centred in this area.

||
1/6 of A

Isover

6 DIGITAL AND AUDIOVISUAL

Isover

Appareil photo

B

Calendrier

Météo

Graphic guidelines

116



Social media

On social media the symbol can be used
alone as profile picture, always in association
with the name “Isover” or an image.

A protection zone of at least 1/6th
of the occupied area must be respected.

. . ) Facebook
The symbol is centred in this area.
“ 1 = < | ‘gﬂ o) = (o Pere B @ & -
Vv & - AN
A (
\
AN
1/6 of A
LinkedIn X
m Q ileiuache L] i ] L] & iif Coapas e % « lsoverFrance

[ Accanil
Q1 Explorer
P wovheasons
B Messages J =

Isover France o = m

imacon Franan om Paclanon & FAZ Sorugage B une Views pourriex aimar

AP P S ESEVEN rames ey 800 Franco [ s §

aswts [ LY T Flary Sl b’y W R, GOt AR D g # bl ! i
TR o S e -y e ey ey o
Acoaad s Poats gL g B Peronnel Wi a
_ batress e rF._._ %
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Social media

POSTS

Use the circle for Brand Communication Jisover
which can be supported by product / service i
/ solution. Comblissimo '

COMFORTABLE GLASS
WOOL FOR MECHANICAL
BLOWING

Use the iconic shape for Product
Communication only.

Powerful plan ]
protection starts
within your walls

Jisover

| |[1/4 of A|
5% ik L ISOCONFORT Parvacoustic
The essential multifunctional
dhesi ith ive fill
Jisover or comraranie Pt
J1sover Warm
— 5% and cosy.
‘ 1/4 of A ‘ ‘ % { Powered by Isover
5% A

All percentages

are percentages of A Q'5°w‘£§.f. Jisover ﬂ . - \
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Social media

POSTS

Use the circle for Brand Communication

which can be supported by product / service

/ solution.

Use the iconic shape for Product
Communication only.

|1/4 of A |

SAINT-GOBAIN:

.~ Ji1sover

SAINT-GOBAIN .

All percentages
are percentages of A

6 DIGITAL AND AUDIOVISUAL

“Jisover

l1/a of A| |
5%

5% of A

J i bain Isover « 18 février 2024

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet

War
and cosy:

Powered by Isover

© (2 Qs

J Saint-Gobain Isover @IsoverFrance « 18 février 20224
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet

Parvacoustic

J Saint-Gobain Isover @lsoverFrance * 18 février 2024

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet

J1sover

Good for you,
good for
the planet

o - Qo

J Saint-Gobain Isover @IsoverFrance * 18 février 2024

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet

L
r
(% je i
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Digital banners

Use the circle for Brand
Communication which can
be supported by product /
service / solution.

Use the iconic shape for
Product Communication
only.

336 x 280 px

Jisover

SAINT-GOBAIN

Jisover

SAINT-GOBAIN

6 DIGITAL AND AUDIOVISUAL

728 x 90 px

INT-GOBAIN

ISOCONFORT

The essential multifunctional
adhesive with protective film
for comfortable application

ISOCONFORT

The essential multifunctional adhesive
with protective film for comfortable
application

Invisible to many.
Visibly impactful.

Jisover

SAINT-GOBAIN

Invisible
many. Visibly
impactful.

—nnf
SAINT-GOBAIN

SAINT-GOBAIN

SAINT-GOBAIN

160 x 600 px
Jisover Jisover

:I = Fight back
: 5 - against
e ]m cold walls.

: mum
e

MADE FROM SOFT-TOUCH
RECYCLED TEXTILES

=¥

SAINT-GOBAIN

SAINT-GOBAIN
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Newsletter

Examples of the use of visual territory codes

in the newsletter.

6 DIGITAL AND AUDIOVISUAL

Jisover

SAINT-GOBAIN

lorem ipsum

Prefab kit with high thermal
and acoustic performances
for a light and slim fagade.

DISCOVER

Even though using
often arouses curiosity due

Where text is visible in a document
People tend to focus on the textual content rather than upon
overall presentation, so publishers use lorem ipsum when
displaying a typeface or design in order to direct the focus to
presentation. “Lorem ipsum'" also approximates a typical
distribution English

SAINT-GOBAIN

woisoverr €Y @ @

st Piacy oy e ot

Documentation Library @

Jisover

SAINT-GOBAIN

F4 FACADE

Prefab kit with high thermal and acoustic
performances for a light and slim fagade.

DISCOVER

Even though using
often arouses curiosity due

Where text s visible in a document

People tend to focus on the textual content rather than upon
overall presentation, so publishers use lorem ipsum when
displaying a typeface or design in order to direct the focus to
presentation. “Lorem ipsum” also approximates a typical
distribution English

GRZOKRAFT

Woolfor ining
the best performing
on the market

GR 3o KRAFT

the best performing
on the market

GR 30 KRAFT GR3OKRAFT ¥

Wookfor
the beshgelforniag
on theariet

SAINT-GOBAIN

wwwisovertr ) @ @

[T —r——
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Audiovisual

FILM Square
Use the intro and/or outro for all videos.
If you want, you can also insert the Isover el

logotype in one color throughout the video.

RADIO
"A Saint-Gobain brand” must be quoted J Isover
after the brand announcement at the end SAINT-GOBAIN

of the commercial.

16/9

SAINT-GOBAIN

Jisover Jo ,bkotect./

SAINT-GOBAIN
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/ SIGNAGE

AND VEHICLES




Sighage

ENTRANCE TOTEM

New directional signage installation slots
follow the Saint-Gobain totem style shown
here.

The site name is always in Gotham Bold.

7 SIGNAGE AND VEHICLES

292 cm

1O cm

onr A

SAINT-GOBAIN

SITE NAME

Jisover

SAINT-GOBAIN

Graphic guidelines
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Interior sighage

RECEPTION TOTEM SIGN
ELEVATOR SIGNAGE

Our signage is also designed to guide
users around the building.

The Isover logotype in its cartouche

is always at the top of this type of totem.

Elevator signage includes a full floor-
by floor list of services and entities.
Remember to put the highest floor
at the top of the list.

7 SIGNAGE AND VEHICLES

204 cm

Reception totem sign
80 cm

‘dlisover

SAINT-GOBAIN

ENTITY

DEPARTMENT/UNIT

224 cm

Elevator signage
80 cm

‘disover

SAINT-GOBAIN

SERVICE

SERVICE

SERVICE

SERVICE

SERVICE

QO = IN I (& &1

SERVICE

{5 Graphic guidelines
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Interior sighage

DIRECTIONAL TOTEM

Our signage makes it easier for visitors

to navigate, creates a positive experience
and guarantees their safety.

It provides essential information about

the location, its different areas and buildings,
departments, etc.

The Isover logotype in its cartouche

is always at the top of this type of totem.

DIRECTIONAL WALL SIGNS

The Isover logotype appears on all interior
sighage.
You can opt for a rectangular plate with

simple printing, or a plate with the cartouche.

The typeface is Gotham Bold.

7 SIGNAGE AND VEHICLES

Directional totem
MO cm

Jisover

SAINT-GOBAIN

SERVICE

292 cm SERVICE

SERVICE

SERVICE

NP

60 cm

Directional wall signs

43,5 cm

40 cm

SERVICE

SERVICE

SERVICE

SERVICE

K V>V
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Interior sighage

DOOR NAMEPLATES

The Isover logotype appears on all interior
signage.

Depending on the configuration of your

premises, you can choose from two different
door plate sizes.

Universal signs

They are used to designate shared spaces,
such as meeting rooms and restroomes.

Color-coding

Adopt the Isover color-coding which
is yellow, green and black.

7 SIGNAGE AND VEHICLES

Door nameplates

20 cm

20 cm

120 |

First Last Name @

20 cm Fonction @)

15 cm

o O
[A]]
[ 1]

First Last Name ©
Fonctione

© First and last names
Gotham Bold
Black #000000

9 Job title or position
Gotham Medium
Black #000000

© office number

Gotham Bold
Green #8FAD15
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Interior sighage

43,5cm

DIRECTIONAL SIGNS 40 cm

The Isover logotype appears on all interior
sighage.

You can opt for a rectangular plate with
simple printing, or a plate with the cartouche.
The typeface is Gotham Bold.

Reception totem sign

| Directional signs

Universal signs

They are used to designate shared spaces,
such as meeting rooms and restrooms.

60 cm

100 to 200

Color-coding

Adopt the Isover color-coding which

is yellow, green and black. Qisover Qisover

RECEPTION

DIRECTION

TRAFFIC
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Flags

Flags and banners are used to increase our
visibility.

They are placed in open spaces not far from
building entrances and near the perimeter

of company property.

Apply the logotype to both sides of flags
and banners. Flagpoles and poles for banners
have a white enamel finish.

Always have the two flags together.

SAINT-GOBAIN

Jisover

SAINT-GOBAIN

7 SIGNAGE AND VEHICLES

SAINT-GOBAIN

Respect at least the logotype protection areas

Jisover

SAINT-GOBAIN
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129



Flags

Flags and banners are used to increase our
visibility.

They are placed in open spaces not far from
building entrances and near the perimeter
of company property.

Apply the logotype to both sides of flags
and banners. Flagpoles and poles for banners
have a white enamel finish.

Always have the two flags together.

For better visibility,
the Saint-Gobain
logotype is placed
horizontally at the
top or in the center
of the flag

7 SIGNAGE AND VEHICLES

N

SAINT-GOBAIN

[

[

12% of H

|

12% of H

|

Jlisover

SAINT-GOBAIN

Jdisover

60% of H

SAINT-GOBAIN
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Vehicles

TRUCKS

There are several versions of vehicle wraps
using the brand identity codes.

30% of W

Jlisover

SAINT-GOBAIN

Jisover

l l _ SAINT-GOBAIN

Jisover
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Vehicles

TRUCKS

There are several versions of vehicle wraps
using the brand identity codes.

Jisover

SAINT-GOBAIN

Jisover

l l y SAINT-GOBAIN

Jisover
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Vehicles

VANS

There are several versions of vehicle wraps 30% of W
using the brand identity codes. W | |

|“ /
|| "dlsover |
! SAINT-GOBAIN

Jlisover

SAINT-GOBAIN

Jisover

SAINT-GOBAIN
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Vehicles

VANS

There are several versions of vehicle wraps
using the brand identity codes.

| “JI1sover il |

SAINT-GOBAIN

Jisover

SAINT-GOBAIN

Jisover . }.

SAINT-GOBAIN
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Vehicles

VANS

There are several versions of vehicle wraps
using the brand identity codes.

| “J1sover il |

SAINT-GOBAIN

Jisover

SAINT-GOBAIN

Jisover '

SAINT-GOBAIN
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Event sighage

Jdisover
WELCOME

LYON 2023 SEMINAR

60% of H 12% of H

[ H |
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Event kakemonos Documentation Library @

A
| |
{ \
10% 10% -
| | ||
” JISover
veoial|  JdlSOVEr Jisover Jisover T
: SAINT-GOBAIN SAINT-GOBAIN SAINT-GOBAIN
SAT 2 - i
PTE DE S\.Llip-i s.:.?ﬁ[zml
SAT 2 - SUN 3 OCT 2021 HOME SHOW ‘

PTE DE VERSAILLE
SAT 2 - SUN 3 OCT 2021

PTE DE VERSAILLE

HOME
SHOW

SAT 2 - SUN 3 OCT

2021 - PTE DE
VERSAILLE
\ L
Jop — L 30% of A
6 30% of A
‘ c‘ SAINT-GOBAIN. J— SAINT-GOBAIN
7% 10%

All percentages are percentages of A (the smaller side of the format)
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Booth

/

8 EVENTS AND GOODIES

Jisover

SAINT-GOBAIN

JIsover

SAINT-GOBAIN

Lorem ipum dolor sit amet,
congectetuer adipiscing elit, sed diam

SAINT-GOBAIN
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Goodies

The Saint-Gobain logotype is proportional
to the Isover logotype.

It makes a dimension of 2/3 the height
of this one.

Front

s

wlisoven

8 EVENTS AND GOODIES

Back

Jisover

EMBROIDERY

As an exception on embroidered items where
the Saint-Gobain endorsement is not legible,
the Brands & Communication team can provide
a version where the size of the endorsement is
bigger.

Graphic guidelines 140



Goodies

TEXTILES

Use the monochrome version
of the logotype when the full
color version is not suitable.

8 EVENTS AND GOODIES

A~

.........

Qisover

Documentation Library @

Graphic guidelines
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Goodies

SUSTAINABILITY GOODIES

W
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Goodies
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FOR MORE INFORMATION, PLEASE CONTACT
THE BRANDS AND COMMUNICATION TEAM

Al

SAINT-GOBAIN
December 2024

Tour Saint-Gobain
12, place de I'lris

92400 Courbevoie - France Photo credits:

Isover, Saint-Gobain, Shutterstock,
Gettyimages, Adobe Stock.

Design & conception: Adrien Leroy



